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N.S. P. A. COMMITTEE FAVORS 
PRINCIPLE OF RECOVERY ACT 


Adopts Resolution Which Is F orwarded to President 
Roosevelt Offering Co-operation in 








Administering Act 


Detroit, May 29.—The industrial recovery committee) 
of the National Standard Parts Association met recently in| 
this city and adopted a resolution which was forwarded to | 


President Roosevelt in 


Washington. 


The resolution 7 


proved in principle the national industrial recovery act and 
offered the co-operation of the committee in administering | company to double its business in 


the act. 

The committee consisted of the | 
following manufacturers: 

A. G. Drefs, chairman, McQuay- 
Norris Manufacturing Company, St. 
Louis, Mo.; H. N. Nigg, Piston Serv- 
ice Company, Inc., Detroit, Mich.; 
F. C. Bahr, 
Products, Minneapolis, Minn.; L. H. 
Phelps, Phelps-Roberts Corporation, 
Washington, D. C.; L. F. Hunderup, 


Van Norman Machine Tool Com- | son Reliant airplane has been made | 


pany, Springfield, Mass. 
The resolution was as follows: 
The National Standard Parts As- 


| 
sociation, with headquarters offices | 


in Detroit, Mich., is composed of 
manufacturers and wholesalers of 
automotive service parts, service 
materials, service tools, shop equip- 
ment and accessories, and 
Whereas, This duly appointed In- 
dustrial Recovery Committee of the 


tional Standard Parts _Assopie. 
ion, in Meeting ussembled in De- 


troit, Mich., this 25th day of 
May, 1933, has made an intensive 
study of the National Industrial Re- 
covery Act recommended by the 
President and now before Congress, 
in so far as it applies to and affects 
the interests of the elements of the 
industry represented by the National 
Standard [arts Association, and 
contingent upon the enactment of 


the bill by Congress, is unanimously | 


in agreement that it be 


Resolved, That the Committee is | 
wholeheartedly in accord with the | 


principles embraced in the National 
Industrial Recovery Act; 
further 


(Continued on Page 7) 


MANY UNSAFE CARS 
ON HIGHWAY NOW, 
STOECKEL LEARNS 


Hartiord, Conn., May 29.—That 


the potential market for new cars| 
and replacement parts is still grow- | 


ing at a rapid pace is indicated by 
the recent statement of retiring Mo- 
tor Vehicle Commissioner 
B. Stoeckel that the condition of 
equipment of motor vehicles, par- 
ticularly trucks and commercial cars, 
is steadily growing worse. 

“So long as this condition of de- 
teriorated equipment, discovered in 
an increased number of instances, 
continues, 
very serous one,” the commissioner 
declared in a department bulletin. 

Periodical inspections, or other 
drastic measures, with possible 
severe discipline in cases of obvious 
neglect, are suggested in the bulle- 
tin as the only likely solution of the 
problem. 

Commissioner Stoeckel’s statement 
is given added weight by statistics 
issued recently by the Travelers’ In- 


surance Company, this city, citing a | 


sharp increase in the percentage of 
defective cars involved in accidents. 

The percentage of cars having de- 
fective equipment involved in all 
accidents shows an increase this 


(Continued on Page 6) 





Arrow Head Steel | 


and be it} 


Robbins | 


the situation will be a} 





FINANCIAL EXPERT 
WILL USE AIRPLANE 
FOR CROP SURVEYS 


Wayne, Mich. May 29.—Delivery 
of the first 1933 model of the Stin-| 





by the Stinson Aircraft Corporation | 
to W. D. Gann, financial expert and | 
forecaster of New York city, who will | 


use the plane to gather crop and 
business information at first hand 

in various parts of the country. He) 
has employed Miss Elinor Smith, 


| famous woman aviator, as pilot. 


;} and Middle West. 


} 


Mr. Gann flew in the new planc | 
from Wayne to New York. with Mias 
Smith as piiot, and plans to leave in, 
a few days on the first tour of the | 
agricultural regions of the South! 


While en route Mr. Gann is sched- 
uled to address Rotary, Kiwanis and | 


|other commercial organizations in| 








the following cities: Richmond, Va.; 


— 
(Continued on Page 3) 
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5 Cents. $12 Per Yé 


New Car Sales in April Near ’32 
Mark After a Startling Upturn 


NEW PRICE POLICY 
ON CHRYSLER, DE SOTO 
LINES ANNOUNCED 


Detroit, May 29.— Walter 
Chrysler announced today that the 
price policy which has enabled his 


| two lower priced markets would be 

extended to the two other lines. 
Mr. Chrysler's statement, while it | 

did not give actual prices, did say | 


that new prices will be announced 
on the Chrysler and De Soto lines, 


| which will greatly expand the mar- 
| ket 


for these two cars. He said 
further to his dealers: “No essential 
changes 
cars—Chrysler, De Soto, Dodge or 
Plymouth—will be made this year. 
You should, therefore, order and 
carry adequate stocks of cars to 
fully display to the public the re- 
markable values we now offer.” 


WAYNE COUNTY SALES 
SHOW ANOTHER RISE 


May 29.—Wayne county 
their remarkable 


Detroit, 
sales continued 


| rise during the week ended Friday, 


|May 26. The total number of pas- 
— cars sold was 1,636 against 

1,406 the week before. Truck totals 
were seventy-five against forty the 
previous week. 


























May 25, 1933, 








contracts. 






enced hands. 














legion. 
new honors in this field. 


Mr. 















William C. Callahan, who has 


ago, 
advertising manager, 













advertising representative, covering 


the past eight years. 


deserved success. 





AS ANNOUNCED in the Automotive Daily News of Thursday, 
this publication was sold to George 
Detroit, Mich., who has organized a corporation which will carry on 
its operations effective on and after June 1, 1933. 

The policies under which the publication is being continued will 
be found in the formal statement on the back cover of this issue, and 
it is probably needless for us to state that the new owner has agreed 
to fulfill on present paid subscriptions and to carry out all advertising 


It affords us in New York extreme pleasure to be enabled to 
place the future of Automotive Daily News in such worthy and experi- 
Mr. Slocum has been a familiar figure in the automo- 
tive and advertising life of Detroit for more than twenty years. His 
reputation for honesty and ability is unquestioned, and his friends are 
He has had ample publishing experience, and we have every 
reason to expect that his conduct of the new publication will win him 


It is, of course, perfectly natural that Mr. Slocum should select 
Chris Sinsabaugh for editor- 
“Chris,” as he is kown to every man in the automotive industry, has 
for three years conducted the “Sparks From Detroit” column, in addi- 
tion to his duties as Detroit editor, so he needs no introduction to you. 
You may not know, however, that he has, at one time or another, 
held the position of editor on Motor Age, Motor, Motor Life and 
American Motorist, and the sum of his long and fruitful experience 
will, we know, be incorporated in the new paper. 


moving to Detroit as managing editor; B. B. Crighton, our assistant 
business manager, has been made business manager, with Willard R. 
Cotton, who has been with A. D. N. since its first issue eight years 
promoted from the position of Western representative 
with headquarters in Chicago. 
Kruspak, well known to Eastern automotive executives, will be Eastern 


For the new publication and the men connected with it we, the 
former publishers who have piloted it from New York, can only 
bespeak from our subscribers and our advertisers the same loyal sup- 
port for the new pilots in Detroit which you have given us during 

And to Mr. Slocum and his associates we wish every good and 

Bon Voyage and Good Luck! 


Automotive Daily News Publishing Company of New York. 


M. Slocum of 










in-chief of the new publication. 


been news editor in New York, is 


to 


Mr. Edward 


all states east of Ohio. 










oO. J. ELDER, President. 
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| R. L. Polk Figures Sew 119,909 Total Less Than 1% 





in any of our lines of | 








































Behind Same Month Year Ago; 
52.3% Over March 


Detroit, Mich., May 29.—Displaying a startling upturn, 
‘sales of new passenger cars and trucks in April greatly, 


P.| exceeded sales in March and almost equaled sales for the 


| corresponding month in 1932, according to complete reports 
for the month made public today by R. L. Polk & Co. in its 
weekly report of motor « car sales in the United States. 


ELECTRICAL GROUP 
TAKES NO STAND ON 
U. S. RECOVERY ACT 


New York, May 29.—The electrical 
industry of the United States, as 
represented by the National Elec- 
trical Manufacturers Association, 


has taken no stand on the indus- 
trial control bill or on any of its 
| provisions, Arthur W. Berresford, 
|}managing director of the Associa- 
tion, declared last night. The policy 
of the Association, Mr. Berresford 
explained, is to co-operate unre- 
servedly with the Federal Govern- 
ment in carrying out legislation 
which may be enacted by Congress. 

“There is, however,” Mr. Berres- 
ford asserted, “no commitment to 
any definite program for the pro- 
posed control of industry. What the 





the Association will do and with full 
; appreciation of the major objective 
—the return of men to work.” 

The Asociation has already 
moved to conform to any situation 
that may be created by the indus- 
\trial control bill, which has passed 
| the House and is now before the 
| Senate for concurrent action. The 
| whole question 
| operation has been left by the As- 
sociation to its Board of Governors, 


| which has been authorized to do all | 


things that may be specifically per- 
mitted or required by _Congress. 


‘BUSINESS BETTER, 
SAYS ROBERTSON 
OF WESTINGHOUSE 


Pittsburgh, May 29.—Business is 
| definitely improving, according to 
| officials of the Westinghouse Elec- 
|tric and Manufacturing Company 
who are on a tour of the Westing- 
| house plants. 


Afier officials had completed 
their inspection of the Company’s 
|East Springfield (Mass.) Works, 


Chairman A. W. Robertson stated: | 
“Having visited all departments of | 


|the East Springfield plant, I feel 
}encouraged to find them operating 
|at an overall capacity of 65 per cent. 
land those departments devoted to the 
| manufacture of refrigerators work- 
ling at 100 per cent. of capacity. 
Twenty-five hundred employees are 
working full time. This condition is 
lespecially encouraging because a 
| large part of the plant facilities 
are devoted to the making of house- 
|hold appliances and household ap- 
|pliance accessories. It indicates a 
| definite stimulation in retail sales 
|for this class of products.” 

| Mr. Robertson is being accom- 
|panied by President F. A. Merrick; 
|N. G. Symonds, vice president in 
charge of sales; and C. H. Cham- 
plain, general works manager, 


law specifically requires or permits | 


of Association co- | 


© 








New passenger car sales for April 
totaled 119,909, which was 52.28 per 
cent. greater than the 178,741 sales 


|}in March and only 0.98 per cent, 


less than the 121,093 sales in April, 
1932. The total for the month was 


also materially greater than the 
estimate of 116,000 units made last 
week on incomplete state reports. 

New motor truck sales in April 
totaled 17,301. This was 74.16 per 
cent, greater than the 9,934 sales 
in March and only 2.72 per cent. 
below the 17,784 sales in April a 
year ago. 

The sales totals were based upon 
complete reports of registrations in 
the forty-eight states and the Dis- 
trict of Columbia. 

Total passenger car sales in the 
United States in the first four 
months of the current ‘year werg 
347,935, as compared with 383,591 in 
the same period last year. Total 
new truck sales in the same period 
were 48,651, as against 63,992 a year 
ago. 


‘CREDIT LEADER SEES 


FIVE GOOD FACTORS 
FOR BUSINESS UPTURN 


New York, May 29.—Five favor- 
able signs of business recovery are 
stressed by Henry H. Heimann, 
executive manager of the National 
Association of Credit Men, in the 
general call to the nation’s credit 
executives which he issued yester- 





|day concerning the Thirty-eighth 


Annual Convention and Credit Con- 
gress of Industry to be held in Mil- 
waukee during the week of June 19, 
Over 1,000 banking, manufacturing 
and wholesaling credit managers 
are expected to convene there. 
Chief among the favorable fac- 
tors, the credit head lists the splen< 
did psychological reaction of busi- 
ness men and the general public to 
the industrial recovery measures of 


(C ontinued on Page 2) 


PLYMOUTH GAINS 
3D STRAIGHT WEEK 


Detroit, May 29.—For the third 
successive week Plymouth sales na- 
tionally continue to break all 
previous records, it was announced 
today by H. G. Moock, general sales 
manager of the Plymouth Motor 
Corporation. 

For the week ended May 20 sales 
by Plymouth dealers totaled 5,793 
units, an increase of 51.7 per cent, 
over the same week of a year ago, 
This was the seventh consecutive 
week that Plymouth sales have 
shown increases. Plymouth’s all- 
time sales records were first broken 
the week ended May 6; this record 
was surpassed the week of May 13 
and the week of May 20 was 65 
per cent. greater than the previous 
week, making a new high for all 
times. 
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AVE. coon "FACTORS SDSS PROFESSOR AT YALE 
FOR BUSINESS UPTURN ave 
oe ae join the faculty of Yale University 


(Continued from Page 1) here as research associate in high- 
the administration. He stresses the | Way transportation, with the rank 


a — ona -_ ae a by President James R. Angell, = 
e inflationary program up to this | “The appointment has been antici- 
point has been only mildly injected | pated for some time. Commissioner 
and in all probability Is intended to} Stockel is a graduate of Yale and 
be held within narrow bounds. lin 1928 was awarded an honorary 

“Perhaps the industrial recovery |M. A. degrce by the university. His 
bill will be of the greatest influence | father, the late Dr. Gustav J. Stockel, 
in the promotion of thought among | 
industries that unbridled competi- 
tion is poisonous and that the same 
way of conducting business is upon 

reasonable earning basis. 
psychological effects of this bill may 
far outweigh its practical adminis- 
treiive benefit. None will quarrel 
with the improvement brought 
about nor look beyond the improve-|tion of the inventory losses that 
ment. If psychologically it is re-|have borne so heavily against earn- 
sponsible for business improvement, | ings in the past few years would be 
then who dare say the program haS| buying movement solely for in- 
not been effectively launched,” Mr. | ventory purposes in anticipation of 
Heimenn declares. , inflation. 

Other instances which he cites “That the worst 
are the probable elimination of An- | indicated most clearly in the con- 
ventory losses, the continually favor- tinued favorable failure record. In 
able failure record, improved agri- 
cultural prices, and the growing ap- 
preciation of the importance of 
credit and sound credit practices in 
commerce and industry. 

On the subject of inventory loss 
elimination, the credit leader states 
that “it is quite likely that the close 
of 1932 will have marked the end of 
the inventory losses and that the 
Close of 1933 may find a reversal of 
experience with respect to inven- 
tories. This cannot help but bring 


New Haven, Conn., May 


commissioner of motor vehicies, will 


yarehousing, and some replacement 
| of merchants’ stocks. Up to this/| 


housing purchases have not been of 


partially restore a normal inventory. 
The only possibility of a continua- | 


have had a continued improvement 
in our record of failures it has indi- 
cated that recovery was at hand. 
Ever since the first of the year our 


parison over the preceding year in 
failure statistics and this is one of | 


unfailing in its accuracy in preced- 
ing a change for bctter conditions. 

“The improved agricultural prices 
have already translated then.selves 


to business an improved earnings | into a moderate improved business | just as vicious as unfair competi- 
1933. in these districts and a larger psy-/ tion in tiade. Industries should not | 
More recently there has been ; chological improvement among! sell terms, but merchandise,” 
sume measure of purchasing for | people residing in agricultural states. | Heimann emphasized. 


ave 


|of professor, it has been neell. | 


Siw Truck Sales Leaders tor Apri 


‘GAS STATION TESTS FOR 
_ NIBROC AUTO TOWELS: 


Robbins B. Stoeckel, retiring state | 


try it out in Massachusetts. 


The various individual stations 
will be covered by representatives of 
the manufacturers, Brown Company, 
Portland, 
e the qualities of 
Wet-Strength towels, with which the 
cabinets are equipped, to the sta- 
These towels con- 
was Yale's first professor of music. tain Solka, the purified cellulose 
ae ae ae : and patented by Brown 
| Company, and it is this Solka con- 
responsible for the 
The | point these replacements and ware- | great strength of Nibroc towels when 
their high absorption of 
| sufficient volume to do more than | moisture and for their lintless, fuzz- 
less, cloth-like feel and properties. | 

Solka goes into rayon, shoes, roof- 
ing, textiles and many other pro-| 
| ducts as well as paper, and a nation- 


strat 


tion 


| created 


tent 


wet, 


Me., w 


managers. 


which is 


for 


ho ill 
the 


The Nibroc auto towel cabinet, 
will be placéd on sale by 200 of the 
Pan-Am stations in the East and 
the Beacon Oil Company will also 


demon- *<ées 
Nibroc | 


al advertising campaign telling the 


American public all about it 


begin in June. 


| The Nibroc auto towel cabinet re- | 
is behind us is| tails for $1, complete with 50 towels, 


and the dealer is expected to charge 


25 ¢ 


It fits any make. 


the indices that has proved almost | Further 


new 


ents for 


hopes are 


| territories 
“Unfair competition in 


installation 
all previous depressions, when we/the instrument board of the car. | 
It is also pointed 
;}out that the sale of towel refills to 
|; purchasers of the cabinets ought 
|to grow into a steady business. 
showing has been better by com-|quiries regarding details will be wel- 
comed »%y the manufacturers. 


nore, machinery companies 
are once more receiving orders and 
harbored in 


credits is 


l-March, 33 


In- 


will 


under 


these | 


Mr. | 





SPARKS from DETROIT 


Sinsy’s Swan Song 
* 2 38 


Work Inspiring 


e * » 


The Last Column 














Going Places 


Chris Sinsabaugh 


Detroit Editor 














HIS is the swan song of “Chris Sinsabaugh, Detroit 

editor,” his final column under that signature. From 
now on it still will be Chris Sinsabaugh filling this space 
“next to reading matter,” but I’ll be wearing the “new deal” 
toga of editor. Here’s hoping I can deliver the goods! 

As I look back over the years, ghosts of my newspaper 
| past bob up—Motor Age, Motor, Motor Life and American 
Motorist, and the Chicago Daily News and Chicago Tribune, 
and I face tomorrow as editor of A. D. N., with the ambi- 
| tion to justify the faith George Slocum seems to have in me. 
As a veteran of the foreign wars, I tackle a future that fills 
me with enthusiasm, for it looks to me as if I were going 
places, starting June 1. 


* » x 
THE LAST 





THREE YEARS as Detroit editor has 
flitted by with alarming rapidity for a chap who acknow]l- 
'edges such a long connection with the automobile industry 
as I do. It’s been inspiring to work under the leadership of 
O. J. Elder, who has carried the torch for eight years, firm 
in his belief in a paper of this sort for the industry. It’s 
| been great hitting the high spots with Harry Tarantous and 
| Alec Johnston, colleagues of mine on Motor during the war, 
‘and I trust that the column’s cash customers will continue 
| to give me the inspiration to write this stuff as they have in 


Cho ithe past, 
| j ae * %* 

















APRIL, 1933 FIRST SECOND THIRD FOURTH FIFTH SIXTH 

State Sales | 

Arkansas 206 | Chev 120 | Ford 64 | Int 13 | Dodge 8 | Indiana 1] 

Delaware = 77, Chev——s 41:| Ford ~=—«'16| Int +10| A-G 2/| Indiana 1 | 

Florida 194 Chev 81/| Ford 57| Austin. 22, Int 19 Dodge 8|Stude 
Georgia =——<Cs«~SASChev~—éa209' |“ Ford=~=—~=~«Ss~| st ~=~—~S«SSB) GG Me ~~ 8 ~| Austin. 7) D-S 

Idaho — $0 Chev 26| Ford 15) Int 6) Dodge 2 | GMC  - 
Hlinois ———s'1371 | Chev =—s 429 | Ford 275| Int 218; DT 88 | Dodge 57|GMC 53 | 
Kansas  =———s«80,—s«Chev——éSS': | Ford ~=~=—s 13; Int’. ~=7) Stude 3) D-G 2 | DT-Wi a 
Louisiana 165 Chev 771 ¥Ford 36)| Int 31 DT-D-G 5) Austin 3 | Stude 2 
Maryland 215 | Chev —sa1l15' | Ford ~~«41'|«* Int. +22 Dodge 11| Brockway 8|GMC 7 
Michigan —s 292 | Ford 105 | Chev +103; Int 34. Dodge 24;GMC  9/|Re 7} +7 
Minnesota 258 Chev 107| Ford  £%73/ Int 25; DT 14 | Dodge 6|Reo 5 
Montana —sd180)=s Chev ~—C'61:'| Ford.  50|Int 45 | Dodge 8| Reo 7| Mack 4 
New Hampshire 132 | Ford  57| Chev ~—« 48 | Int. ~~+*«12 | Dodge 5 |R-Ro  2|* ~~ 
North Carolina 394 Chev 211 | Ford 104; Int. +42); GMG  9|Au-D 8) Stude 5 
North Dakota 37. Ford “i i a )) °° = | ee eee 
South Carolina -197| Chev. 117; Ford  455| int 9) Au-D  5|G-M 2) R-S 1 
South Daketa 38 Chev 18| Ford 91 Int 8 | Dodge 2|DT . 
Utah _ -69| Chev ~—- 45| Ford. ~=1%/| Int ~~ 5 | Dogde = 3| GMC 2, : 
Vermont =—s>—s 84.| Ford == 31 | Chev ~=—S24| Int. ‘11 | Dodge 6|DT 5|R-Wi 2 
Virginian = 330 Chev —s'180 | Ford  93/| Int 23|GMC 4 | Dodge 13 | S-w 2 
West Virginia 200| Chev 93 Ford  54/|Int 21 Dodge 11|GMC  17| White 4 
Wisconsin =—s. 372, Chev ~—s:184| Ford» 68| Int +45) GMC  24| Dodge 16|DT 15 
Dist. of Col. _—«80| Chev —s36. | Ford)  18|GMC  17| Int 5 | Dodge 2 | Au-A r 

| 
MARCH, 1933 | SECOND THIRD FOURTH FIFTH SIXTH 






FIRST | 
Salcs | 

















Arkansas 135 | Chev 86 | Ford 30 | Int 11 | Dodge 3 | Stude 2| Au-R 1 
Delaware or 2 47 Chev re 31 ‘Ford ~ : 10 | Int roe 5 | GMC _ - ft rae 7 i | Seer 3 : 
Florida ss 201 | Chev ——‘81 | Ford +49! int ~—-2/, Austin. 25 | GMC 6 | Dodge 4| 
reorgia 213! Chev 691 Int 151 GMO 98 | Ford. 5 | Federal. 41 Austin. 3] 
Idaho ——“‘ié«dS Chev~~=sO2 | IntS—S—~*é«~SS =D a” ,. eae & 
Illinois ————si599 Chev —s:198 | Ford ‘10, inw 100 | DT 49| Dodge  37|GMC 24 
Kansas 2 106 | Chev. ~+~63 | Ford 25) ant ~ 11 Dodge .3|Reo 2/G-Wo 1 
Louisiana =———=«SS | Chev 27 | Ford 12. int lt DG t——_.h—CUt 
Maryland 163 | Chev —s 73 | Ford. ~=s31.s«simt ~~ 21.~«Sodge. 9 | Brockway 7| GMC 5 
Michigan 319 Chev 132| Ford 60) Doage 42 int 41) Reo  15| GMC 10 
Minnesota —s-.264., Chevy's 47 | Ford) = 44, Int % | DT ~ 14 | Dodge  7|GMC 6 
Montana 107 Chev ~—«43'| Ford. ~—S«34/«Int’ ~~ ~*-21:) Dodge 5|GMC 2|Fe-M 1 
New Hampshire 73 | Chev 38 | Ford ~=16|iInt' = 8|GMC  4|DT 3| Dodge 2 
North Carolina 109 | Chev 112| Ford 44 Int 20 | Austin. 7| GMG 5 | Dodge 4 
North Dakota 16| Chev 8|iInt + +#%3)/D-P .2)Dr 1) 4 a... 
South Carolina 130 Chev. 82) Ford. 35 Dodge —*5 Int 3 “Austin 2 | e-G-I 1 
South Dakota 39 Chev __—21-~| ‘Int - 6 D-F 4\Stude .=38/Dr  i{j 
Utah =———“(s—=i*i | Chev ~—S30| Ford. ~—‘i1l | Dodge +3) G-In +2| White If 7 
Vermont 38 | Chev 14| Ford  .9|int 4) DT-l 3|D-W i - 
Virginia 262, Chev 156 Ford 58/Int 17|GMC 8 | Dodge 6 | Au-DT 4 
West Virginia 105 Chev  61{| Ford  18/Int  10| Dodge 5 | GMC” 3|Stude 2 
Wisconsin =—s:'191 | Chev —S86:'| Ford. 39 Int +35|DT 4J1| Dodge  5|G-R 4 
Distret of Col. 62 Chev 28 | Ford. ~=15|GMC +10. Autocar. 6|D-In 2 | Au-Fe-M 1 

















KEY TO ABBREVIATIONS AND SYMBOLS 
A—Autocar; Au—Austin; B—Brockway; C—Chevrolet; D—Dodge; DT—Diamond T; F—Ford; Fe—Federal; 


G—GMC; I—Indiana; In—International; LFR—La France-Republic; 
Ro—-Rockne; S—Studebaker; St—Stewart; W—White; Wi—Willys. 





M—Mack; P—Pierce-Arrow; R—Reo; 








| Mobilgas is. 


BUT THERE STILL REMAINS this last column to fill, 
but after the breathing spell Bill Callahan gave me Satur- 


Laapsaaiasigimeniieiaii om when he lined out a home run in his time at bat, there 
2| luckily is a wealth of material. 


First on the docket is the snecessful launching last- week 
of Mobilgas, the new Socony-Vacuum fuel. Out this way 
they call it a White Star proposition, but nationally it is 
Mobilgas. It’s been like a car manufacturer springing a new 
model, for it’s a case of off with the old love and on with 
the new. In this White Star sector the transition was made 
by means of an avalanche of newspaper advertising and a 
series of dinners in this neck of the woods—Grand Rapids, 
Bay City and Saginaw, with the wind-up in Detroit. Here 
they had to hold two dinners, the second night accommodat- 


ing the overflow. 
- oa * 


IT WAS MY PRIVILEGE to attend the grand finale 
and witness the stage show put on under the direction of 
Paul McElroy of Batten, Barton, Durstine & Osborn, the 
agency handling the account, which bristled with features. 
And I listened to Sales Manager McCullough, Vice-President 
White and heard Ralph De Palma introduce Babe Didrikson, 
famous girl athlete, whose talk was as zippy as Mobilgas 
itself. 

. . 7 


AND HERE I HAVE been overlooking telling you what 
In non-technical language, it is climatic con- 
trolled so that this brand of gasoline is preadjusted so it 
zutomatically adapts itself to every variation of engine heat 
caused by driving conditions. 
* - + 

APTLY THERE COMES to the desk a few lines from 
Gregory Flynn of New Rochelle, N. Y., who passes along 
this story: 

“Texas Oil tells me a funny one. They have secured a 
fire engine for their Chicago world’s fair exhibit. A dummy, 
looking like Ed Wynne, the fire chief, sits on the box. They 
were driving the truck to Chicago when they came up to a 
Packard on fire on the roadside. They stopped to help extin- 
guish the flames and put them out with a fire extinguisher. 
The Packard owner wanted to know why the other fellow 
on the fire engine didn’t climb down and help.” 


* 
ELECTION RETURNS from Princeton University 


‘advise us that the Senior Class, voting on this and that, 
‘decided that Raymond Firestone, son of the tire manufac- 


turer, had the best chance of any of the class to get ahead in 


'the world and that the Cadillac was the most popular make 


of automobile. 


7” . * 2 
AND WE'LL CALL it a day by reporting the checking 
in of Bob Mickam, formerly contact on the Hudson account 
for Erwin-Wasey, who now is editor of College Humor. | 
This is CGS signing off until June 10, when this station 
will again take the air from THE New Center of the auto- 
mobile industry. Cheerio! 
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THIS STAR SALESMAN USES | 
TELEPHONE TO ADVANTAGE 


By J. Hi. 


How can the automobile salesman use the telephone to | 


better advantage in calling up 

“While some _ salesmen,” 
Francis Spears, star salesman for! 
the Anthony Buick Company, At- 
lanta, Ga., “have what might be 
called a ‘telephone complex’ and 
seem unable to do business success- | 


fully over the instrument, I think | 
that the majority of new and used 
car salesmen could make the tele-| 
phone count for much more in their 
lives if they would follow a few 
simple rules. 

“I do not mean that the salesman 
should use the telephone at certain 
times of the day. Certainly he 
should not have a set form that he 
rattles off to each and every cus- | 
tomer after the fashion of the 
magazine salesman. 

“If he cannot transmit his per- 
sonality over the wire, he had much 
better leave the telephone severely 
alone. 

“But I do mean that the sales- 
man, by using his common sense a@ 
little, can save himself much time 
and trouble in maxing telephone 
calls—and make most of his calls 
mean something. 

“First, I never use the telephone 
unless I have first made the ac- 
quaintance of my prcspect in per- 
son through a cal] at his home, 
his office or in some other manner. 
To sit down and call up a list of 
people whom you do not know and 
who do not know you is a waste of 
time. The percentage of sales will 
be so small that you cannot see it 
with the naked eye. | 

“Again, the salesman needs to 
know something about his prospect 
before he uses the telephone on him. 
Many a customer can be telephoned 
after one contact. Most of them 
can be telephoned effective after 
two or three calls. But occasionally 
you will run into a prospect whom 
you know will not like to be called 
up at all. To telephone such a/| 
prospect is worse than useless. It | 
antagonizes him—and whatever 
chance you had of making a 
has disappeared. | 

“Still another point that I might 
mention is the fact that you want | 
to know what your customer is do- 
ing before you start calling. 

“There are many executives who 
do not mind a phone call at their 
oftice—but there are many others 
to whom a call at the office is a 
positive nuisance. Doctors, for 
example, do not mind being called 
after office hours. But if you call 
them between 9 and 12 and 2 and} 
4 in the afternoon, you will get liitle | 
for your pains. 

“I have a customer, to illustrate | 
my point, who is a commissien mer- | 
chant and who does much of his 
business over the long-distance tele- 
phone. A call at his office at any 
time in the day is apt to hold up| 
or cut off a long-distance communi- 
cation that might mean money to | 
him. Naturally, he resents it. Who 
wouldn’t? He is a customer who 
must be called up at his home—or 
not at all. 

“You Can thus see how important 
it is, not only to get a line on the | 
‘telchone reaction’ of a prospect, but 


sale 





to know something about what he 
doe; and how he does it. 
“Telephone your customers at 


such places and times as will not be 
inconvenient to them. Oniy then 
can you get their atention. 

“It this means Calling one up ¢ 
his office at 9 o’clocx in the morn- 
ing, do so. If it means Calling an- 
other at 5 in the afterncon, do that. 
too. If you have to give up going | 
to a motion picture show and Call 
up a prospect at 8.30 in the evening, 
why, remember it is much harder to} 
earn than to spend. | 

“Don’t call up your Customer at | 
all unless you have something to} 
say. | 

“If you note by the customer’s | 
record that he ought to be in the 
market for another car, well and 
good. If you have something that 
just Came in—a new model or an at- 
tractive paint job that he might be 
interested in—give him a ring. If 
you are going to have a spring 
showing and want him to see the 
models in advance—go to it! 

“But don’t — if you value your 
trade—call up Customers just to be 


‘ 


says > ~— 


‘had lost the sale. 


illustrates my point—that too much 
red tape is a dangerous thing. 

“If you use your head in talking 
| to a prospect, use it when you talk 
hw him over the telephone, too. 

“It will pay dividends.” 
| Mr. Spears ought to know, for he 
| 





has used the telephone in recent 
years to build one of the biggest 
records of sales in Atlanta. 

And his theory of the use of the 
telephone is an interesting one. He 
| believes that the salesman should 


REED 


his customers and prospects? 


calling them up. It doesn’t mean a/| pect directly and then use the tele- 


thing. | phone to keep that acquaintance 

“Finally, if you get a customer) live. While the more each call 
to the point, of calling you up| can be made to build up acquain- 
|answer that call. I have in mind| tenceship and break down resist- 


a salesman who, finding that one| nce, the more effective the tele- 
of his customers was about to pur- | Phone will become. 

chase a car from a rival firm, went| “Every call a step toward making 
in to see him right away. He left| a Sale” is his motto. And he comes 
an important sales conference, in- | mighty near making every call an- 
cidentally, to do it. | other step in the right direction. 


contract with his rival. He talked | 
him out of it—or almost out of it— 

: Deiroit, May 29.—Robert C. Gra- 
was in conference—and could not} ‘ ie 
leave it, even to answer the tele-| >@m, vice-president of the Graham- 


“Well, when he got there, MR c GRAHAM S 

when the customer decided to call | 

up the rival salesman and secure a} 

phone. Paige Motors Corperation, sees a 
“When he finally did get out of|sign that better times are near in 


found his man about to sign the| 
few more pointers. That salesman | 
the conference, it was too late. He| the fact that business men, backed 






EXCLUSIVE 
NO COMPETITION | 


NIBROC 


| first get acquainted with his pros- | 


All of which| by private eapital, are showing re- 










AUTO 


WET-STRENGTH 


newed interest in automobile mer- 
chandising as a source of profit. 
“Within a period of only 





six 


ham-Paige company has signed up 





: ‘ 
|}had long experience in the motor 


|car business and are now backing | 


| their judgment that business is due 
|}to come back by 
|capital in order to be all set for 
|the upswing when it comes. 

“Such firms have become our dis- 
tributors in Boston, Dallas, Los An- 
geles, San Francisco, Kansas City, 
Fort Worth, Portand, Ore., and else- 
|where, adil within 
| points sufficiently widespread to in- 
| dicate that the renewed interest in 
| motor car selling is not restricted to 
j any one or two sections of the coun- 
try. During the same period we have, 
of course, signed 
dealers. 


|extent indicated by these recent de- 
velopments. Undoubtedly, the men 
back of these firms sense that prof- 
itable times for the motor car mer- 
|chant are just ahead. They are 
| counting, of course, not on the next 
month or two, but on a long upswing 
that may be well under way before 
; the end of this year.” 
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containing SOLKA 
in the convenient AUTO CABINET for any make of car 


HIs is the newest auto accessory— 
Waa like it. And oh, what a seller! 
What a hit it makes on Hudson and 
Essex cars—just under the instrument 
board. And what an outstanding feature 
it was at the 1933 Automobile Shows. 

Thousands of cabinets were sold to in- 
dividual car owners right at the booth— 
Ford to Rolls-Royce, Chevrolet to Dues- 
enberg—36 makes. Many accessory deal- 
ers and jobbers took them on. You'll 
want to sell them, too. 

You can sell Nibroc Auto Towel Cab- 
inets for pleasure cars, busses, trucks and 
for garages—yes, and for motor boats. 

The new, patented Nibroc Towel fea- 
ture, Wet-Strength, gives these fine, 
white towels this exclusive property, that 
they can be used just like a cloth or 
chamois and replace dirty, greasy old 
rags and waste. Nibroc Towels don’t 
come apart when moistened. One does 
the work of two to four ordinary paper 
towels. 

Nibrocs are extremely absorbent of oil, 
grease or water; very soft and do not 
scratch; leave no lint on glass, clothes, 
hands or face; invaluable on a picnic or 
camping party and as a towel in the 


When you have to 
der—then Nibroc. 


ing and 


as resistance 


Wet-Strength. 


garage. Use to clean the hands of grease brtland Maine Name.......-.-- 
and dirt ; as wiper of windshield, head- New York Boston Chicago Sc. Louis 
lights, oil gauge, engine and for polishing Atlanta San Francisco Paris Montreal . 
IPOOE ciccssnnie 
REPEAT BUSINESS? SWELL! oe, 












‘Theimportance of So/ka to many 
major industries cannot be over- 
emphasized. Icis ahighly purified 
cellulose. In the manufacture of 

textiles, rayon, rugs, shoes, roof- | 
ahost of other products | 
besides towels, So/ka provides | 
betrer quality, assuring strength, 
flexibility and toughness as well 
to deterioration 
from time, wear and exposure. 
Icis the Solka content in Nibroc 
towels that givesthem their great 





The Nibroc 


metal, $1 


get out and get un 


| weeks,” Mr. Graham says, “the Gra- | 


as new distributors firms that have | 


investing fresh | 


recent weeks— | 


up many new) 
“It has been many months since | 


it has been possible to interest cap- | 
ital in motor car investments to the | 


SELLS ON SIGHT 


FINANCIAL EXPERT 
WILL USE AIRPLANE 
FOR CROP SURVEYS 


(Continued from Page 1) 


| Washington, D. C.; Raleigh, N. C.; 
Atlanta, Ga.; Birmingham, Ala.; 
| New Orleans, St. Louis, Dallas and 
Houston, Tex.; Little Rock, Ark.: 


| Chicago and Detroit. 

This will be the first time that an 
| airplane has been used for the pur- 
pose of making a first hand survey 
| of business and crop conditions, it is 
| understood. 


| LEGISLATURE BLOCKS 
TRUCK WEIGHT BOOST 


Concord, N. H., May 29.—An effort 
to increase the weight of trucks 
which may operate on New Hamp- 
shire roads from 20,000 to 24,000 
pounds and increase the allowable 
| length of pasenger buses from 30 
to 33 feet has been defeated in the 
lower house of the state Legisla- 
jture. The bill had been passed by 
| the Senate and was vigorously 
;} ported in the lower chamber, 
|} was defeated on a roll call vote. 
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TOWEL 


metal; when changing a tire or caring for 
the car, such as cleaning, washing and 
polishing; for picnics as napkins, mats for 
food, kindling fires. 


Auto Towel Cabinet is 


made in two styles; Regular, mottled gray 
Retail; 
plated, $2 Retail. Of sound, strong con- 
struction. There are ten convenient places 


De Nickel- 


Luxe, 


under the instrument board where it can 







station and all 
today 
list, 
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every accessory 


for complete information, 
discounts, ete. 


Brown CoMPANY, DEPT. DN 
Portland, Maine 


Send me complete information about 
the Nibroc Auto Towel and Cabinet. 


easily be attached. 


BIG “RE-FILL” SALE 


Every customer who buys one of these 
cabinets is a constant prospect for re-fill 
packazes of towels at 25¢ a package. 


This sound proposition should interest 


retailer, garage, service 
accessory jobbers. Write 
price 


Send Coupon for the Facts 
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Mass Production and 
Distribution 


T is generally recognized today that the future of industry, 
depression or no depression, lies in mass production. This 
country, particularly the automotive industry, has been the 
leader in the process of developing mass production. Other 
nations are beginning to awake to this modern trend in 
industry. We have often cited Citroen in France and Morris 
in England as leading the mass production movement in their 
respective countries. Other companies are gradually follow- 
jiix ‘he example of these organizations. And the movement 
t confined to the automotive field. In Czechoslovakia, 
Gaia is, or was until his death, producing shoes on a mass 
‘sis that is typically American in concept and is selling his 
wares all over the world. 
mass production system is going to rule the industrial world. 
“bvieusly mass production calls for mass distribution. 

‘The manufac producing huge quantities of goods 
them into the hands of consumers 











iui who } 


mret nave 


to 


Ali this has changeu completely the retail merchandising 
system of this country. Methods that were adequate for dis- 
tributing a limited quantity of fabricated products are 
utterly unable to cope with mass production merchandising. 
The retailer today has got to make ten customers grow 
where one grew not so many years ago. The merchant who 
is unable to alter his point of view and his methods to meet 
this change is simply going to pass out of the picture. 

It seems to us that many of the problems and troubles 
that afflict the retail division of industry today, our own 
automotive field as well as others, are due simply to the fact 
that we are going through a period of drastic change, Our 
manufacturers have mastered the mass production system 
only too well. Our own automotive industry is an excellent 
example. If demand equaled ability to produce, our factories 
could probably turn out seven or eight million motor vehicles 
per annum. Such an output would swamp the ability of the 
dealer organization to distribute. 

None the less our distribution machinery is slowly but 
surely getting its bearings under the new conditions. In our 


fi iv 


ewn business, retail methods are improving. Dealers are| 


improving their methods of merchandising every year, We 
know that nict even all dealers will agree with us on this, 
but it is true. Manufacturers and dealers today are closer 
together than they ever have been in the past. Each division 
of the industry is realizing more clearly year by year that 
close co-operation is the only pathway to a solution of indus- 
trial problems. Neither the factory nor the dealer is going to 
advance the common benefit, if each one stands off and 
makes faces at the other. Laying blame is much less impor- 
tant than finding a cure. 

Looked at from a broad point of view we believe that 
the manufacturing division of industry outstripped the dis- 
tribution side in mastering the mass production idea, Per- 
haps the manufacturers had an easier problem to solve than 
the merchants; that is beside the real point. Our problem 
now is to bring the distribution division of industry up to 
an equality with the manufacturing side. 

We have faith enough in the ingenuity of the American 
business man to believe that this can be done and is, slowly 
but surely, being done at the present time. 





1 6-1000 | 


Merchandising Depart- | 


Within the next decade or so the! 


{ 


As a result of the M. E. M. A. 
and N. S. P. A. decision to hold two 
separate shows, the Service Tools 
Associates framed a resolution of 
| protest and sent it to the presidents 
| and secretaries of both associations. 
Poling of the members resulted in 


|cedure aS an unnecessary and un- 
warranted expense. Several of the 
members stated that due to present 
unstable conditions they do not 
think any trade show should be 
held in 1933. Many of them stated 
that if two separate shows were 
held they would not exhibit at 
either. The resolution follows: 

“Whereas, in the opinion of the 
members of the Service Tools As- 
sociates, a trade show during 1933 
would be an unnecessary and un- 
warranted expense, and 

“Whereas, the Service Tools As- 
sociates as a group feel that if any 





The automotive industry, probably 
| because of its comparatively recent 
birth in the industrial world, is 
always ready and willing to adopt 
new ideas and new methods which 
give indication of eventually prov- 
ing to be money savers. This is 
true both in the plants manufactur- 
ing automobiles and in the thous- 
ands of shops engaged in their 
maintenance and repair, and is 
| probably one of the foremost rea- 
sons for the rapid strides made by 
| this industry in recent years. In 
this respect it is interesting to note 
the almost immediate acceptance of 
hard-facing by this industry as a 
means for materially increasing the 
life of parts subjected to abrasion. 


A large repair and maintenance 
| shop in a central state has found 
|that the application of hard-facing 
materials to the following bus parts 
has proved especially successful and 
|has resulted in these parts giving 
many times the service of the usual 
steel parts: 

Clutch release yokes. 

Clutch release housings. 





Transmission shifter fingers. 
| Water pump shafts. 
| Universal joints for propeller 
| shafts, 


| Clutch pressure plates. 
Clutch adjusting studs. 
| Clutch fingers. 

Gear shift levers. 
Countershaft rear 
| justers. 
| One of the trunnions of a hard- 
|faced universal joint, consisting of 
a hub with four trunnions on it, 
| remained in service for 7,744 miles, 
which was considered remarkable. 
The trouble with this part is that 
it is particularly difficult to lubri- 
cate. The wear at all times is 
serious and at times the bearings 
become hot enough to draw the 
temper from steel. 

A number of clutch plates have 
been hard-faced, and the first one 
is still in good condition after an 
entire year’s use. Three spots about 


} 


bearing ad- 








New York, May 26.—Working in 


co-operation with police depart- 
ments and with state and municipal 


a unanimous vote against this pro- | 


| merely to a 
| the abrasion-resistant alloy allowed | 
| to flow over it as does solder on a | 
If this procedure | 
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‘Service Tools Associates 
Vote Against Trade Shows 


show ke held it would be unques- 
tionably advantageous to have a 
dual show sponsored equally by the 
N.S. P.A. and M. and E.M.A., and 
would be an indefensible economic 
| waste to hold duplicate shows, and 
“Whereas, if there are to be dupli- 
cate shows most of our members 
would not favor participation in 
either. 
“Be 


it therefore resolved that 
ice Tools Associates strongly dis- 
approve the holding of any trade 
show in 1933 as unnecessary and in- 
advisable, and second, should any 
trade show be held, it be sponsored 
equally by and held under the 
auspices of both the N.S. P. A. and 
M. and E. M. A., and 

“Be it further resolved that the 
boards of the two associations be 
requested to reconsider their first 
| decision and inform us accordingly.” 





Hard Facing Bus Parts ie 


™% inch in diameter are hard-faced 
where the clutch adjusting studs 
bear on the plate. Prior to hard- 
| facing it was necessary to rebuild 
these spots every three or four 
months. 

| This company has also conducted 
| tests on hard-faced flapper valves 
for installation in the air compres- 
sors for an air brake. Results show 
the hard-faced valves to be in very 
|}good condition after nine months’ 
service as compared with a total 
|life of about six months for the 
standard valves. 

In hard-facing these parts, Haynes 
| Stellite was applied by means of 
|the oxy-acetylene blowpipe. This 
|non-ferrous alloy is especially suit- 
| able to resist wear at elevated tem- 
| peratures because its hardness is 
jinherent and is not the result of 
| heat-treatment. This important 
property, called red hardness, has 
resulted in the extensive use of the 
alloy for many applications where 
heat and abrasion are encountered 
in regular operations. 

The oxy-acetylene process is par- 
ticularly adaptable for this type of 
work since at all times careful con- 
trol can be maintained over the ap- 





The base metal should be brought 
“sweating” heat and 


tinned surface. 
is followed, an almost negligible 
amount of dilution of the hard- 
facing material by the base metal 
will result. xcess dilution wil] im- 
pare the inherent hardness of the 
alloy. 

The above applications of hard- 
facing bus parts are not restricted 


are standard practice in many auto- 
motive repair and maintenance 
shops. These shops have been quick 
to adopt the process of hard-surfac- 
ing and each day are discovering 
new 
method for reducing wear.—Oxy- 





Acetylene Tips. 


| The N ational Brake Code 


hour, the association feels, will re- 


veal the safe or unsafe condition of | 


brakes to participate in traffic at 


First. we the members of the Serv- | 


plication of the hard-facing alloy. | 





STUDEBAKER COMMITTEE 
ORGANIZED FOR NOTES 





New York, May 29.—At the or- 
ganization meeting of the Stude- 
baker Corporation noteholders’ pro- 
tective committee, Hon. Walter E. 
Edge, former ambassador to France, 
was elected chairman, Other mem- 
bers of the committee are: Joseph 
W. Burden, New York city; George 
C. Gordon, Cleveland, O.; Ralph 
Hayes, New York; Harold Hirsch, 
Atlanta, Ga., and David L. Johnson, 
Cleveland, O. 

The depositories of the committee 
are the Cleveland Trust Company, 
| Cleveland, O., and the Guaranty 
Trust Company of New York. The 
secretary of the committee is I. W. 
Stillinger, 669 Union Trust Build- 
ing, Cleveland, O. Application will 
be made to list the certificates of 
deposit on the New York Stock Ex- 
change, and the committee wishes 
to urge on all noteholders that they 
deposit their notes. The time for 
making deposits has been extended 
| from May 31 to July 1 next. 


WIILLYS-OVERLAND COAST 
PLANT EXPANDS WORK 





Los Angeles, May 29.—Resumption 
|of activities at the Los Angeles fac- 
|tory of the Willys-Overland Com- 
| pany is under way on an expanded 


scale. Encouraged by the fact that 
more Wills-Overland automobiles 
were sold in southern California 


during the month of April than in 
any previous month for two years, 
the Willys-Overland Pacific Com- 
pany put 300 men back to work at 
its local plant. 

This week the factory will open 
on a ful] six-day weekly schedule. 
Sufficient advance orders and con-- 
fidence in the rapidly increasing 
buying power of the public caused 
this action after a conference at- 
tended by L. A. Miller, president of 
|the Willys-Overland Pacific Com- 
|pany; Norman DeVaux, vice-presi- 
| dent and general manager, and 
|Frank Anding, vice-president and 
treasurer, 


| COMING EVENTS 


JUNE 


8—New York. Annual meeting of Na- 
tional Automobile Chamber of Com- 
merce. 
1l—Detroit. Automobile 
Fair Grounds. 
12-15—Boston, Mass. National Association 
of Purchasing Agents, eighteenth 
annual International Convention 
and Informashow, Hotel Statler. 
2-16—Chicago. American Oi! Burner As- 
sociation meeting, Stevens Hotel. 


16-13;—Louisville, Ky. American Automo- 





race.. State 





| 18-July 


to the single shop mentioned, but | 
| 10-14—Chieago. 


| 16-18—Chica 


applications for this modern | 





automobile authorities all over the) its present high speed. The direct- 
country, the Asbestos Brake Lining | ors believe that more elaborate brake 


et.» 


Association, the national organiza-| tables tend to confuse officials and | 


tion of brake lining manufacturers, ‘motorists and are too quickly for- | 
today announced through W. J. | gotten. 


Parker, commissioner, a new simpli- 


| fied official code of safe stopping | 
The | 5,000 police chiefs, state motor ve- 
| association has embarked upon a hicle commissioners and automobile 
reduce | Clubs, 


| distances for automobiles. 
nationwide campaign to 
motor car accidents and will en- 
deavor to have the code adopted 
by police and motorists in every 
city and town in the United States. 

The safety code, which is the 
result of five years’ intensive field 
observation and laboratory research 
on the part of the association experts 
and the engineering staffs of the 
member companies, covers stopping 
distances of cars at twenty miles 
an hour as follows: Four wheel 
brakes, excellent 20 feet, good 25 
feet, unsafe 35 feet; two wheel 
prakes, excellent 30 feet, good 37 
feet, unsafe 45 feet. 

These tests at twenty miles an 


The association this week sent. 
copies of its new simplified code to | 


together with detailed sug- 
gestions for the conduct of brake 
inspection campaigns and a model 
brake performance ordinance for 
use in large and small communities. 
Additional copies cr more technical 
information will be supplied to any 
one requesting it from the associ- 
ation’s headquarters at 7 East 44th 
Street, New York, N. Y. 


ABANDON TROLLEYS 
Miami Beach, Fla., May 29.— 
Authority to abandon street car lines 
operating north of 5th Street, Miami 
Beach, and to substitute motor 
coaches was granted. the Miami 
Beach Street Railway. Company, 


as SSST 


bile Association meeting 
3—Bordeaux, France. Automobile, 
nautical and aeronautical show. 
"6-20—Chicago. American Society of Me- 
chanical Engineers, meeting. 
26-30—Chicago. American Scciety for Test- 
ing Materials, meeting. Stevens 
Hotel. 
JULY 
1. 4—Chicago. American Air Races, 
nicipal Airport. 
Automotive Engine Re- 
builders Association, meeting. 
go. National Team end Motor 
Truck Owners’ Association, thirty- 
first annual convention, Palmer 
House. 


Mu- 


AUGUST 


28-Sept. 24—Chicago. Chicago Society of 
Automotive Engineers, Internationel 
Automotive Engincering Congress, 
Palmer House. (This meeting will 
be wide in scope ty take in the ec- 
tivities previously covered in the 
summer ineeting and the sacronau- 
tical meeting.) 


SCPTEMBER 
1—Detroit. Gold Cup Automobile 
Autemobile Races. 
11-15—Chicage. American Chemicel So- 


ciety, meeting. 
20-22—Atlantic City, N. J. Nations! Petro- 
leum Association, Traymore Hotel 
2—Chicago. National Association of 
Motor Bus Operators, Congress 
Hotel. 


OCTOBER 


Paris, France. Twenty-seventh In- 
ternational /.utomobile Exhibit 


2- 6—Dretroit, Mich. National Mcte! Con- 


gress. 
2- 6—Chicago. Naiional Safety Congress. 
5-15—Paris, France. Internationsl Auto- 


mobile Salon. 
12-21—London, England. Twenty-scventa 
International Automobile and Mo- 
torboat Show. 
23-28—Chicago. Motor and Equipmen 
Manulacturers Association, Natio 
ieemetice Maintenance Exposition, 
erbert Buckman, manager. 
24-26—Chicago. Americen Petroleum In- 
stitute, meeting. 
27-28—Chicago. National Standard Parts 
Association, convention, Stevens 
Hotel. 
30-Noy. %3—Chicago. National Standard 
Parts Association, trade show. 
NOVEMBER 
Chicago. National Battery NManu- 
facturers Association, fall meeting. 
(Date to be announced later). 
JANUARY 
6-13—New York. New York National. 
Automobile Show: 
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THERMOGUARD MOTORS 
ARE SELF-PROTECTING 


To give adequate protec 


tion against overheating 


industrial motors, the Westinghouse Electric & Manufactur- 


ing Company announce 


“Thermoguard Motors, 


built-in disc thermostat that functions before the temperature |" whl ‘ 
| tion members are invited, at Spring 


” 


having a 


of the insulation reaches the danger point. 


For the first time, the combina-© 


tion of a motor with built-in ther- 
mostat and a control device with 


@ separate thermal overload relay | 


meets all requirements for motor pro- 
tection against burnouts. Thermo- 
guard motors are said to afford a 
degree of insurance against produc- 
tion losses and maintenance ex- 
pense never before attainable. 
Thermoguard motors may be ar- 
ranged, at the option of the user, 
either to be disconnected from the 
source of power when the temper- 
ature approaches the danger zone, 
or to indicate by giving an audible 
or visible signal when an unsafe 
temperature is being approached. 
On processes where an enforced mo- 
tor shutdown would cause a loss of 
product or other hazard, the Ther- 
moguard motor will give advance 
warning that an emergency exists— 
and corrective measures can be 
taken. When desirable, Thermo- 
guard motors can be arranged to 
stop when their temperature 
dangerously high and cannot be 
started until the operator 
lates the control. 
application, 
the control so that the motor will 
automatically restart when it has 


cooled to a safe operating tempera- | 
| 


heating is applied to squirrel cage | 


ture. 

Thermoguard induction motors 
are available in standard horizontal 
type, side mounting, fan cooled, ex- 
plosion tested, vertical hollow shaft, 
inclosed or splash proof. This as- 
sures complete protection against 
overheating regardless of their me- 
chanical form. The new principle 
of built-in protection against over- 


induction motors and wound rotor 
induction motors. 

Thermoguard direct current mo- 
tors are designed for constant, ad- 
justable and varying-speed applica- 
tions. 
tinuous or intermittent service for 
such drives as machine tools; pumps, 
including those from mine service; | 
printing presses, cold rolls, paper | 
machines, fans, blowers, etc. Ther- 
moguard mill motors are designed 
for heavy duty applications, such as 
steel mill auxiliary drives, cranes, 
hoists, shovels, coal and ore bridges, 
mine hoists, railway turn tables, 
transfer tables, railway lift bridges, 
traffic bridges, conveyors, etc. 

High speed synchronous thermo- 
guard motors are designed with 
built-in protection against overheat- | 
ing for all types of constant speed | 
machinery, such as fans, blowers, | 
compressors, pumps, Jordans, beat- 
ers, rubber mill lines, etc. Synchron- | 
ous motors afford an economic 
means of improving power factor | 
and thereby reducing power costs. | 
Low speed synchronous thermo- | 


| 


Engineering 


Thomas J. Litle, Jr., 


is | 
manipu- | 


One unattended | 
it_is possible to arrange | 


They can be used for con- | 


|any external overload device. 
| Westinghouse offers Thermoguard 


| that 








| Machinery such as pumps, 
|}pulp grinders, mill lines, rolling 
mills, band saws, etc. Not only can 
| the power factor of these motors be 
controlled, but their operating 
efficiency is very high. 

In the early days of motorization 
fuses and instantaneous circuit 
| breakers were used in an attempt 


age caused by overloads. But fuses 
protect only against short circuits. 
This shortcoming of the fuse as a 
| protective device led to the devel- 
;}opment of overload relays having 
inverse time-limit characteristics; 
| that is, the greater the overload, the 
shorter the tripping time, and vice 
versa. This device had many ad- 
vantages, as its time lag permitted 
high starting currents without trip- 
‘ping. Also, should a _ continuous 
overload occur the relay will even- 
tually trip and the motor will be 
| disconnected before it is ddmaged. 





| Originally, overload relays of this 
type depended upon dash pots to 
obtain time delay, 
devices are preferred, since they are 
| not affected by dus: and dirt. 

The thermal-type overload relay 
used with a starter is an important 
advance in the art of motor pro- 
tection, but still it does not give 
adequae protection, as it only guards 
motors against overheating due to 
these three overload conditions: 

1. Failure to start. 

2. Stalled condition. 

3. Continuous overloads. 

There are other operating condi- 
| tions from which motors should be 
| guarded if motor investments are to 
| be conserved, if maintenance costs 
|are to be a minimum and if motors 
|are to have maximum expected life. 
Some of the most important of these 
are: 

1. Frequently repeated overloads. 

2. Variable room temperatures. 

3. Failure of ventilation. 

4. Abnormal starting conditions. 

Untold numbers of motors burn 


in 


guard motors are admirably adapted | 
j}in every way for driving low speed | 
Jordans, | 


to protect motors against the dam- | 


$6 per 


| society 


;On account of 
though the meeting is planned and | 


“MET. SECTION S. A. E. 
SUMMER MEETING 
TO OPEN ON JUNE 17) 


New York, May 29.—Plans are now 
virtually completed for holding a 


of Automo- 
to which other sec- 


Section of the Society 
tive Engineers, 


Lake, N. J., 


day, June 17 and 18. This meeting 


will consist largely of an outing with | 


golf, tennis, swimming and bridge 
as the chief attractions. One engi- 
neering session will be held, how- 
ever, on Saturday evening, to in- 
clude special features of interest to 


|members and their wives. 


Numerous prizes will be awarded 
for the various sporting events, with 
the majority going to the golfers of 


both sexes. The meeting will be 
concluded with a banquet on 
Sunday. 

The meeting is to be held at the 


Hotel Shoreham, which has granted 
special rates ranging from $4.50 to 
day, American plan. All 
reservations must be made through 
headquarters in New York 
and must be accompanied by a de- 
posit of $2.50 per person t2 apply 
the hotel bill. Al- 


conducted by the metropolitan sec- 
tion, members of other sections of 
the society are being invited to par- 


| ticipate and it is expected that many 


from New York, New Jersey, New 


| England and Pennsylvania points, in 


but now thermal | 


particular, will attend. The special 


| 


| 


summer meeting of the Metropolitan | 


‘Too Low Down 





PERTINENT 


}POKES $ and PARRIES 


oe ¢@ 
oe ¢ 


By HERBERT CHASE 
Engineering Editor 


Much sales stress is still being laid 


on Saturday and Sun- | 0° the supposed advantages of low 


centers of gravity in passenger cars, 
and the practice of making cars too 
low for comfort and good vision 
continues, despite the criticisms 
which this practice has brought 
about. For this reason, we repeat 
comments already made in these 
columns in the hope that designers 
will yet be given a free hand and 
seek to remedy present shortcom- 
ings. 

A low center 
pared to one a few 
than in present cars, 
tract from safety, as many 
have us suppose. 
chance of the car overturning under 
certain conditions rarely encount- 
ered in service, 
it introduces 


of gravity, as corm- 
inches higher 
does not de- 
would 


a worse’ skidding 


|cowls and narrow windshields. 


| 
| 


j}and good vision. 


READERS 





to get out of cars with low roofs, 
and short persons as well as those 
who are tall have difficulty in see- 
ing out of cars with low seats, high 
The 
chief pretext for low cars is better 
appearance, but it has yet to be 
proved that equally fine appearance 
cannot be attained with bodies 
enough higher to assure comfort 
Even if a few 
inches makes as much difference as 
supposed in appearance, it does not 


| follow that the improved appearance 


is a sufficient recompense for the 


| sacrifices involved. Certainly there 


It does reduce the | 


is no adequate recompense for de- 
creased safety. 

Body and car designers are sup- 
posed to have responded to demands 
from the sales departments in work- 
ing out present low designs. But, 


| now that customers are beginning to 


but at the same time | 


hazard because, on a curve, there is | 


a greater horizontal component and 


| less pressure of outside tires on road 


surfaces. 


On the score of discomfort, most 


| people find it difficult to cnter and 


rates will apply to the Friday night | 
preceding the meeting, although the | 


meeting itself does not begin offici- 


| ally until Saturday. Those who ar- 


|}of golf on 


rive Friday night or early Saturday 
may gc to the links for early rounds 
Saturday morning, as 
soon as they have registered at the 
hotel. 


DRUM-TYPE DRILLING 
MACHINE 


The Consolidated Machine Tovol 


| Corporation of America, Rochester, 


N. Y., is now offering a drum-type 


| milling and center drilling machine 


for rapid production of cast brackets 
and similar castings required to be 


| faced avd center drilled on both 


;ends, pump shafts, propeller shafts 


| or other work of a similar nature. 


out long before their time, causing | 
much preventable waste in repairs | 


motors has been considerably 
shortened because they have been 


subjected to dangerously high tem- | 


peratures. 

Herctofore, motors have never 
been protected against overheating, 
| due to these operating conditions, by 
Now, 


Self-protecting Motors, and control 
provides protection 
every abnormal condition which 
causes motors to overheat and burn 
out. 





Biographies 


well known as a consulting engineer 


in the automotive industry, first came into prominence as an 
engineer during his association with the Cadillac Motor Car 


Company. 


He was later an engineering executive with both 


the Lincoln and Marmon companies and was also vice- 
president of the Holley Carburetor Cc ompany. 


ren 


Mr. Litle was elected to member- ° 


ship in the Society of Automotive 
Engineers in 1919 and has since 
taken a prominent part in society 
activities. He served as president 
of the society in 1926, while associ- | 
ated with Lincoln, and later as a/| 
member of the councel of safety, as 


wel] as on various committees. 
is also the author of several papers 
presented before the society. 
During his experience in engineer- 
ing work Mr. Litle has had much to 
do with studies of combustion phe- 
nomena, and was granted a gold, 
medal for his researches in gaseous 


combustion at the time of the Pan- 
ama-Pacific Exposition. He is also 
a prolific inventor. He recently dis- 
posed of his 242d invention to the 
| Timken Detroit Axle Company. 


NEW DEALERS NAMED 
Los Angeles, May 29.—Three new 


Dodge and Plymouth dealers have 
been appointed in Los Angeles. They 
are Claude P, Short, with headquar- 
ters at 1117 Santa Monica Boule- 
vard, Santa Monica; Rogers & 
Hilton, 445 West 7th St., San Pedro, 
and ©. C. Snuder, 10009 ‘Washington 
Boulevard, Culver City. 


against | 


{and service costs. The life of many | 


The machine illustrated has capac- 
ity for rough and finish milling bott. 
ends and center drilling work from 


|6 to 30 in. in length, but other ma- 





| Operation 
| loading and loading by the operator 


j; adjustable head 


chines for handling up to 72 in. can 
be furnished. 


The machine was built for one of | 
the light car manufacturers for fac- | 


ing and center drilling oil pump 


brackets, but while it was designed | turing Company. 


complain of discomfort and poor 
vision, isn’t it time that the sales 
departments reviscd their demands? 
Nobody anticipates a return to the 
excessively high cars of a few years 
back, but some revision of present 


| designs to avoid the faults named is 


certainly in order. 


-~ 


Westinghouse Trans-0-Meter 





The Trans-O-Meter, a simple port- 
able instrument for regisiering the 


transparency of flat materials 
directly on a metcr, is announced by 
Westinghouse Electric & Manufac- 
The unit is accu- 


specifically for these short brackets | rate, weighs only eight pounds, oper- 


it can be modified to take work up 
to 30 in. long. The top bracket 
carries arrangements for loosening 
the clamps on the drum. When the 
is moved on the} 
to accommodate longer | 
shafts, a different type drum with | 
the proper fixtures is substituted, 
and a top bracket suitable for the 


housing 


| width between the heads takes the 


place of the one shown. 
The machine is continuous 
and requires oniy 


in 
un- 


at one station. Clamps holding the 
work in place on the drum are 
tightened automatically as the drum 
revolves. After the work passes the 
cutters and center drills, the clamps 
are loosened automatically. Six) 
spindles are regularly supplied, con- 
sisting of two roughing and two 
finishing spindles for milling and 
two auxiliary spindles for drilling. 
Chips are disposed of by gravity 
feed.  Anti-friction bearings and 
centralized lubrication are provided 
Production, based on the proper 
feed rate for the material and tak- 
ing into consideration the diameter 
of the cut circle, will often range to 
as high as 300 to 400 pieces per hour. 
Three motors are required to drive 
the machine, the main drive motor 
at the top and two auxiliary drill 
spindle motors, 





| 
| 


ates from 115-volt lamp socket, con- 
sumes but 200 watts, and will find 
wide application in paper, textile, 
chemical and similar industries. 

In paper manufacturing, paper 
samples of any size or length can 
| be used, and, if desired, a strip can 
be slowly drawn through the in- 
strument, so that any variation in 
transparency can be noted. Only a 
few ceconds’ time is required to de- 


|termine the transparency with pre- 
| cision. 


ne 


For paper buying. the consistency 
|of paper can be checked. Lighter 
weight stocks may sometimes be 
j}used because of more precise meas- 
urements. Competitive 
Paper can be studied by masking 
the aperture. Fabrics: The density 
by transparency of cotton, wool, 
rayon or metallic fabrics can be 
evaluated by this device. Dust: 
Dust collected on a glass slide makes 
possible an accurate study of soot 
or dust precipitation. Films and 
plates: The density of film and plate 
emulsions, as well as negative con- 
trast, may be precisely evaluated. 
Turbidity: The elusive turbidity 
measurement can be made with this 
instrument by using a special cup 
built to fit into the aperture. 

The simple principle of the 
Trans-O-Meter consists of measur- 


ing the amount of light a twenty- 
five-watt lamp will pass through 
the sample. The light passing 
through the sample falls on a Pho- 
tox cell, which is connected to a 
sensitive microammeter calibrated to 
read “transparency” directly in per- 
centage. The term “percentage 
transparency” designates the 


' amount of light emerging from a 


| material 


| amount 


| sponse, 


in comparison the 
2mount impinging upon it. 

The Phoiox cell is a copper oxide 
disk, especially treated, which has 
the remarkable property of gener- 
ating current according to the 
of light striking it. The 
cell has a prompt and reliable re- 
which does not suffer fa- 


to 


| tigue and which approximates the 


sensitivity of the human eye. The 
colors which affect the eye most 
cause the cell to generate the great- 


, est current per unit of light energy. 


| 
magazine 





The Trans-O-Meter is built in a 
light steel case, which has a con- 
venient handle for carrying it. 
This case contains the complete de- 
vice ready to be connected to a 
110-115 volt supply. In addition to 
the Photox cell, microammeter and 
Trans-O-Meter lamp, a_ voltage 
regulator insures even illumination 
from the lamp. 

The Photox cell and case are 
mounted on spring return guides 
which permit them to be lifted ap- 
proximately three-eighths of an inch 
from the light compartment. The 
guides keep the cell parallel to the 
compartment, while > the springs keep 


(Continued on Page 7) 
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~ Retail Salesmen 
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This department is devoted to the interests of the retail sales divi- 
sion of the industry. Salesmen, this is your department. Automotive 
Daily News wants you to get something from this department that will 
help you in your work on the firing line. It wants you to pass on 
your own experiences, success, failures to help your brother salesmen. 
Send in your story in the form of a letier, or even a postal card, and 
let us get it ready for publication. Your achievement or your mistake 
may help another salesman to make sales or avoid errors that cost 
you commissions. 


Dealers read this page. Give us the benefit of your reactions on 


these problems that affect the work) of your salesmen, the men on the 
firing line, the men who bring home the bacon or don’t. 





UNEXPECTED SALE ALWAYS 
MORE PLEASANT 


By Charles B. Barr 
The unexpected sale is always more pleasant than one 
resulting from carefully planned approach to a known pros- 
pect, and surprises of this type furnish much of the incen- 


tive which proves a car salesman’s most valuable asset. 


Into the “Who'd a thunk it?" — 
classification must fall a story of} “M : 

y prospects told me they want- 
selling ~ a, - of the | eg a car that would stand up well 
po mma ee meee - eee 7 |on bad roads, of which they had a 
Gavete ¥ aa y for the A_|Suberfluity in their section of New 

ewly, now & coman ror the A. England. They finally picked out a 
C. Hine Company, Pontiac dealer- | even-passenger touring car with a 
ship of 189 Washington Street.| Brewster green paint job. 
Hartford, Conn. ux} “‘How do you go about paying 

In 1919,” Mr. Clewly relates, “I| tor this car?’ the father then asked. 
was on the floor for Locomobile ati rt gave him the price, $8,100, with 
the Boston Automobile Show. / $1099 down, etc. We went out for 
Things were pretty slow one day), ride and when we returned the 
when we noticed two men walking | father gave me a check for $1,000. 
about a cutaway chassis. Their! «as it was then noon, I asked 
general appearance was rural, to SaY them out to lunch and they accept- 
the least—trousers above shoetops,'eq During luncheon I learned that 
old black felt hats, etc. |my customer was a very well known 

“We salesmen kidded one another | textile manufacturer from a small 
about approaching the two men and! New England town, head of a mill 
finally drew lots to see which of US! which had been in existence for 
would be the ‘goat.’ I was elected! nearly a century. 
and walked over to the pair, in-| “after lunch I inquired whether 
quiring what I could do for them. 

“The men turned out to be a/be interested in a car. 
father and adult son. They had/man replied: ‘Yes, I think so. I 
received a catalog some time before | have a brother down at the mill and 
and were surprised that no one had/I think he may want a car. He 
called to see them about a car.| will be here tomorrow and you can 
This was a distinct surprise to me, | look him up if you wish.’ 
as I certainly did not place them in! “Next day I got in touch with the 
the Locomobile price class by any | brother and sold him a four-passen- 
sort of guess. | ger touring car for $7,800. The com- 

“The two men asked me all sorts; missions on these two sales 
of questions about the car and fin-| amounted to a considerable sum 
ally expressed a desire for a demon-' and my fellow salesmen ceased to 
stration. All this time the other! snicker. Incidentally, I was told 





salesmen were having a grand time/recently that the textile men are | 


joshing me on the side and snicker- 
ing to themselves. 


| still operating those two Locomo- 
'biles after fourteen years.” 








Dealer Activities 


SEATTLE, WASH. | Plymouth and Chrysler dealer in the 


Wesilake Chevrolet Company, with | |) ong district. Mr. Agnew was 


Frank Hines and L. M. Norton at /, iy 2 Chevrolet dealer at Dan- 
the heim, are getting mice returns | |). ant here, and et lst had 
from placing a small leagiet, 3 by 4 on P 

ce nie eee cam tans |x Synge grbemas fr Sete 
look as though they might be ready |cently he has been connected witi 
for a trade. On the card: “Your +1. Rockne line. The Fouts company 
car has been appraised = the 7. |has been in the retail automobile 
chas: of a new Chevrolet, ask fOr buciness here for a number of years 
appaisal No | and originally was a Ford dealer. It 
is headed by KE. D. Fouts. 








* nt ” 

The Post Intelligencer is running ° 
a small (two pages) automobile sce | Wiles & Wilson Motor Service. 
tion in its Monday paper, as ‘well | De Soto and Flymouth dealer for 
as the Sunday edition. Pictures of| the last three years, has relocated 


dealers and some service “shots” | t 38th Street and College Avenue. | 
featured the issue of last Monday.! The company, headed by Joe B.|\ 


There is some point to the argu- 
men: thet with auto sections smal- 
ler these days, a better showing is 
made in the smaller Monday paper | 
than in the bulky Sunday editions. | 


* s 


| Wiles, has been in business here for 
nine years and prior to becoming 
dealers operated as a garage. In 
the new location a handsome mod- 
crn salesrcom and large service sta- 
tion is available. R.N. Elmore is in 
H. H. Wilcex, manager of Ford | charge of the sales department 
Motor Company plant here, reports | * * * 
that 350 latest Model V Ford pas-| Appointment of Clyde L. McBride 
senger cars and trucks were han- | to take charge of the truck depart- 
died Thursday (May 18) morning | ment is announced by Weissman 
for the Seattle plant by the Pacific | Motor Sales, newly appointed Dodge 
steamship Admiral Perry. Many of | dealer in Indianapolis. Mr. McBride 
these are to be shipped by rail into | has followed the Dodge line for sev- 
Idaho and Montana for Ford deal- | eral years, handling 
ers, “May branch requirements car sales for the T. A. Bell Com- 
were 65 per cent. above April re- 
quirements,” declared Wilcox. 


|}and the Capitol Motors Company, 
all of which served as distributors 


7 7 . 
INDIANAPOLIS | for Dodge products here. 
a a » 
Sam Agnew, a veteran salesman A. M. (Gus) Kasper, well known 
in the low priced field, has been ap-/ in the retail automobile business 
Pointed general manager of the! here, has been promoted from the 








\they had any friends who might | 
The elder 


commercial | 


pany, the J. C. Scanlon Company | 








| bile Company, 


| ager. 


| the Studebaker 
| lines for six years. 


| « 


CONNECTICUT 

| A. & B. Motor Sales, Inc., has been 
| formed in New Britain, with au- 
| thorized capital of $50,000, of which 





jare Eugene and Julia Albro and 
| Stamiey Sikora. 
| * ¢ * 

John J. Collins, De Soto and 
Piymouth dealer, of 38 Willow St., 
Waterbury, exhibited models of both 
makes at the Waterbury Better 


Homes Exposition in the State 
| Armory, May 15 to 20. 

| . a ° 

| OMAHA, NEB. 

| The Walkker Oil] Company has 


leased three lots at the corner of 
13th and Harney Streets, including 
the Harris Garage, and wrecking of 
a row of old brick store buildings 
is now under way to make way for 
erection of a one-stop service sta- 
tion on the site. The Walker com- 
pany will not wreck the garage, but 
will remodel it and continue its 
operation with the service station. 


| on - * 
Cassell Motors, Inc., Cadillac and 
Chevrolet distributors, have taken 
on the exclusive sale of Giant Cot- 
tage Trailers in Omaha and vicinity. 
A special trailer display has been 
set up in the company’s show rooms 
at 20th and Dodge Streets. 

* * - 


C. F,. Halgren and R. H. Ferguson, 
tire salesmen for the B. F. Good- 
rich Rubber Company in the Omaha 
district, are among the leading con- 
| testants in their company’s nation- 
|wide sales organization for 1933 


bonus awards. 
* * a 


The Auto Clearing House, used car 
| firm at 2562 Leavenworth St., has 
been opened for business by a tri- 
| umvirate of well known Omaha 
{automobile men. They are G. R. 
Anderson, who has managed new 
car stores for twenty years in 
Omaha; W. E. Crumley, who has 
been connected with used car firms 
in Omaha and western Iowa for 
many years, and B. W. Moorehouse, 
|formerly a dealer at Missouri Val- 
ley, Iowa. 











“MANY UNSAFE CARS 
ON HIGHWAY NOW, 
~~ STOECKEL LEARNS 


(Continued from Page 1) 


| year of 9 per cent., and a much 
greater percentage in fatal accidents. 
The gain in the number of cars de- 
fective as to brakes, tires, lights and 
steering mechanism, which have 
| been involved in accidents having 
| fatal consequences, has amounted to 
140 per cent., it is shown. 
; Inadequate brakes are shown to 
| be far more prevalent in cars this 
|year, as the number of motor 
vehicles with poor brakes in fatal 
mishaps has increased nearly 29 per 
j}cent. That tires in bad condition 
|are also in widespread use is dis- 
'closed by the fact that there has 
|been an increase of a third in the 
|number of such vehicles in fatal 
| accidents. 

Poor illumination continues to be 
even a more serious factor than even 
| defective brakes and tires in acci- 
|dents causing deaths, as the num- 
|ber of cars in fatal mishaps because 





lof glaring headlights or inadequate | 


} lighting in front or rear has in- 
;creased nearly 60 per cent. this year 
loves the corresponding period of 
1932. Trouble with steering mechan- 
isms likewise has been prominent in 
accidents this year, as the number 
of cars in fatal accidents because of 
such defective equipment has in- 
creased 25 per cent. 
SCOVILL VOTES DIVIDEND 


Waterbury, Conn.,, May 29.—The 
} usual quarterly dividend of 25 cents 


|board of directors of the Scovill 
Manufacturing Company here. This 
|is payable to stockholders of record 
June 15 and will be paid on July 1, 





i 





| sales staff of the Robinson Automo- 3 
Buick and Pontiac 
| dealer, to the position of sales man- 


He was formerly sales man- 
j}ager for the Baxter Company with | 
and Hupmobile | 


|a@ Share has been declared by the | 


@ 
| 
| 
| 


REGULAR 


| 
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This Is Your Page 


BY ADVERTISING 


By J. RUSSELL WALSH 


Fighting the unfair competition of “‘gyps” and cut-rate 
brake service stations when the public is shopping to save 


'at a fair price. 


$2,000 has beem paid. Incorporaters | a dollar, a brake service station can do legitimate business 
“Gene” Amabile, manager Automotive Spe- 


| cialized Services, Inc., 1472 Jerome Ave., Bronx, New York 


| city, has reached this conclusion, and it is 
ply “keeping ’em regular.” ¢ eee 


“Keeping ‘em regular” requires 
periodic treatment by direct mail, 
personal attention in the service sta- 


tion, high class service in material | fare. 
Regulars don’t | its large area of plate glass front- 
age. The windows at the left ex- 
|pose a tastefully arranged waiting 
|'room. This waiting room, comfort- 
|ably furnished and supplied with 
|current periodicals, is separated by 
|a partition from the office. 
| windows at the right and the large 
/entrance show the prospective cus- 
|tomer “the works.” 


and workmanship. 
expect “gyp” prices. They are will- 
ing to pay a fair price for the satis- 
faction of good work. 


It is indeed gratifying to learn 
that good service is rewarded by 
regular patronage even in depression 
times. This elementary principle of 
dealing with the public has been too 
often emphasized in the word than 
in the deed. There has been too 
much lip service; too many promises 
which have not been fulfilled. When 
the bank balance shows that the 
business is ahead of the sheriff and | 
customers like the service well 
enough to come back—and more— | 
to send their friends around, maybe | 
there is something in this old idea 
of givirtg the public “a break.” 

The Automotive Service Specialized 
Services, Inc., confines its advertis- 
ing to direct mail and throwaways. | 
The circulation of direct mail pieces 
is restricted to an area of a square 
mile. This area includes 25,000 
automobile owners. 

The management, however, does 
mot expect too much from direct 
mail or throwaways. It does not 
expect an influx of first time cus- 
tomers after sending out a barrage 
of clever advertising pieces. Per- 
haps the very density of the auto- 
mobile population makes it a target 
for direct mail from many directions 
with the result that they become a 
nuisance and are disposed of with-, 
out being read. This does not mean 
that direct mail would not succced 
in a smaller community. A small 
percentage of customers is reached, 
however, by direct mail and this af- 
fords the opportunity to make them | 
“regular.” When a customer comes 
back a second time he is considered 
regular. 

“How do you know where your 
business comes from?” we asked. 
“Here’s how we know,” said the 
genial “Gene,” and he handed us a} 
Sheaf of duplicates of the state- 
ments rendered to customers. These 
statements besides recording the 
name, address, the work dome and 
the price, bears a notation indicat- 
ing the source of the business. As 
stated above, if he has been in to 
the service station before he is a 
regular customer. If he has been | 
recommended, that fact is noted 

There is food for thought in the 
notation “passer-by” which indi- 
cates that the appearance of the 
service station invited the customer. 
Equally important in so far is the 
notation recommended by “friend 
|of passer-by.” There is no doubt 
that a good appearance will stop a 
percentage of discriminating cus- 
tomers. These are usually the best 
type of customers, owners of high 
priced or well-kept cars, as con- 
trasted with the owners of wrecks 
or near-wrecks which are attracted 
by the “gyp joints.” 

With a comprehensive record, one 
that is used, there is satisfaction in 
knowing that a regular customer 
beats advertising which is not read 
or doesn’t ring the bell of the cash 
register. 

Strange as it may seem, although 
direct mail results in bringing a 
small number of original customers, 
it bats a higher percentage in bring- 
ing back customers who have called. 
As a matter of fact, some customers 
complain if they have been unin- 
tentionally overlooked when the 
periodic mailings are sent out. 

The business is confined to brake 
service, wheel alignment, specialized 
lubrication and shock absorber serv- 
ice. 

The building is a single story, of 
brick and steel construction. It 














|burnishing machine, a 
| gauge, wheel pullers and miscella- 
' neous tools. 


possible by sim- 





| features an ample entrance. A gen- 
| erous sized sign extends across the 
front of the building, which fronts 
on the sidewalk of a main thorough- 
It is substantial looking, with 


The 


The first glimpse inside is impres- 
sive. It is clean. Plenty of daylight 


'radiates through well-placed sky- 


lights. Two Riess brake testers are 
in position at an angle at the right 
and just beyond are two Accuro- 


|meters for work on steering and 


alignment. The rear is confined to 
lubrication service. This depart- 
ment boasts two hydraulic lifts and 
two Grayco lubrication outfits with 


|four lubricating pistols and several 


tanks carrying a complete range of 
lubricants. 

Other brake equipment includes a 
brake drum lathe, two counter- 
sinking and drilling machines, a 
Waddell 


The shop normally employs eight 
mechanics. 

The walls carry large-sized plac- 
ards displaying prices for several 
brake and steering operations. The 
various cars are divided into three 
classes, according to weight, i. e., 
Class 1 covers cars which weigh 
2,800 pounds or less; Class 2, 2,800 
to 4,000 pounds, and Class 3, which 
includes the larger cars. Trucks 
are also rated according to size. 
There is little question that this 
frank analysis of the types of serv- 
ices rendered, with the price for 
each, instills confidence in the cus- 
tomer. 

When a brake reline job is com- 
pleted a card is placed in the file 
for mailing thirty days later. This 
card reminds the customer to re- 
turn for a free adjustment. Like- 
wise, a card is placed in the tickler 
file three months ahead on adjust- 
ment jobs. 

The mechanics are urged to swell 
the revenue by selling each cus- 
tomer accessory merchandise to the 
value of $1. A small line of spark 
plugs, oil filters, batteries, cables, 
etc., is carried. However, the me- 
chanics, who are paid a small com- 
mission on sales of merchandise, 
are cautioned not to force the sales 
beyond the $1 mark if much effort 
is required. The psychology of this 
idea is that it is not hard to get 
that extra dollar, but if enthusiasm 
runs rampant—look out! This is 
obvious to any one who has worn 
himself out saying “No!” to an am- 
bitious barber salesman. Too much 
sales pressure takes the regularity 
out of regular customers. 


|WEIDENHOFF HOLDS 


SALES CONFERENCE 


Chicago, May 29.—Over 150 execu- 
tives of automobue dealer shops, 
jobbers and service station men at- 
tended a meeting sponsored by 
Joseph Weidenhoff, Inc., Chicago, 
last week at the Mid-West Athletic 
Club. The meeting was conducted 
by Ted Nagle, general sales manager 
of Weidenhoff. Aside from demon- 
strating the new equipment recently 
brought out by the company, in- 
cluding the oscillograph method of 
testing ignition distributors, he 
spoke at length on the proper 
methods to be followed in contact- 
ing customers when selling engine 
tune-ups and similar work. 
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N.S. P. A. Committee Favor 


Principle of Recovery Act 


(Continued from Page 1) 


Resolved, That this committee 
prepare a basic code of fair compe- 
tition which is representative of the 
various subdivisions of our industry 
and submit same for approval of the 
President, and that this committee 
will encourage and co-operate in the 
preparation of codes of fair com- 
petition to be adopted by the various 
manufacturer subdivisions of our 
industry, which will be grouped ac- 
cording to closely related items of 


production, such codes to be cleared | 


through this committee, and that 
this committee will encourage and 


fair competition to be adopted by 
wholesalers, grouped according to 
regional zones of the United States, 
such codes to be cleared through 
this committee. 

Basic Plan of Procedure Approved 
-—The manufacturing division of the 
industry was tentatively divided into 
groups according to related items or | 
lines and a basic plan of procedure | 









































































was adopted by the committee for 
the guidance of these groups in 
carrying out the provisions of the 
act. 

Meetings of Groups and Sub- 
Divisions of the Industry Planned— 
The plan of procedure provides for 
the calling of group or sub-division 
meetings, both wholesalers and 
manufacturers, immediately upon 
the enactment of the bill by Con- 
gress. Every manufacturer and 
every wholesaler who is a factor in 
the industry will be invited to these 
respective group meetings and each 
group in turn with the guidance of 


aid in the preparation of codes of | 80 Industrial Recovery Committee 


will work out its own details in ac- 
|cordance with the provisions of the 
act. 

Co-operative Association Effort 
Essential—It is felt that 
|that this branch of the automotive 
industry be in the best possible po- 
| sition to benefit under the Indus- 
trial Recovery Act, co-operation be- 





in order the 


therein is essential. The N. S. P. A., 
therefore, is initiating action which 
it is hoped will result in such co- 
operative effort between such asso- 
ciations. 


first step upon the final approval 
of the act by Congress will be the 
adoption by the Industrial Recovery 
Committee of a basic code which 
will be offered for guidance of 
groups of subdivisions. Preliminary 
outline of this basic code is in proc- 
ess of preparation. 


-| Look for Meeting Calls—Calls for 


the group meetings will be mailed 
|by an Industrial Recovery Commit- 
tee immediately following receipt of 
word from Washington that the 
bill's enactment is completed and it 
is planned that all of the necessary 
details will be taken care of for the 
various groups, so that no time will 
be lost nor effort wasted in getting 
the group activities in motion. 
Important.—Every wholesaler and 
every manufacturer in our depart- 
ments of the automotive industry 
will be affected by the law, and by 
actions of these subdivision 
groups. Therefore, you should im- 
mediately make your plans to take 
part in this important activity. It 
is expected that the first of these | 





tween the associations functioning | calls will be issued early in June. 











Basic Code To Be Approved—the | 


the cell and case in contact with 
the sample. 

The terminals of the Photox cell 
are connected through a potentio- 
meter to a stury microammeter. The 
potentiometer provides a sensitivity 
adjustment for the microammeter 
which makes the Trans-O-Meter ap- 
| plication much more general. There 





to this circuit. 

The light compartment is black 
throughout, so that nothing but di- 
rect rays from the twenty-five-watt 
| frosted lamp can go through the 


the Photox cell. This aperture has 
an area of three square inches. 

| The power supply to the lamp is 
obtained from a voltage regulator 
that will operate on 110-115 volt D. 
C. or A. C. supply. 


OPERATION 


Operation is direct. First the 
Trans-O-Meter is connected to 





| switch snapped to “on.” The left 
hand adjustment knob is then set 
for the kind of power being used, 











are no external power connections | 


circular aperture to the sample and | 


} 110-115 volt lighting circuit and the | 





Westinghouse Trans-0-Meter 


(Continued from Page 5) 


that is, whether A. C. or D. C. Then, 
before anything is placed between 
aperature and Photox cell, the right 
hand knob is turned so that the 
microammeter reads 100 per cent. 
transparency. The Photox housing 
is then lifted, the sample placed 
directly over the aperture, and the 
| Photox cell is allowed to pull into 


| place At once the meter reads 
| directly the percentage of light 
|emerging from the sample. 


| SPECIFICATIONS 
Power—110-115 volt A. C. or D. C.; 
200 watts. 
Weight—Eight pounds. 
Fatigue—None. 
| Temperature—All temperature va- 
riations are taken care of by sen- 
sitivity adjustment. 
Length of Cord—Eight feet. 
Finish—Black crystal. 
Price—Trans-O-Meter, 
complete, $149 list. 


S-836274, 
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CURRENT PRICES OF PASSENGER CAR MODELS 
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ree 895'5 Phaeton .......1095 Beacon Models 5 Club Brough. ..2885'7 Limousine .. 3185 5 4-dr, 6-window 7 4-dr. Limou...-2055 9 Coupe 495'5-4 dr Sedan 575 
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Bor pyriness syol wae? “poy rt #8 2 Bs cient p< ‘* (5 Ch ome ‘Steel a 4-ar rourih ane RO Club Sedan 1450 Soper Shere. Seeees ‘ 5 Coach ..... -630'4 Coupe ......... 665 
reed wire wheels, (5 Chrome Stee Sedan ; 125017 Seas n 1350 2 Coupe » .2780'7 Sedan + +3990 2 Coupe .......... 630'4 Conv. Ruadstcr. .720 
BUICK—8-cyl. 119 W Ms?) secue .. 595 oe Wheels, 5B he zal Coupe Roadster.2870|5 Spt. Phaeton. . .3150 5 Sedan .669/5 Conv. Sedan ....740 
y . 7. 5 9 Brougham . 1350 . 5 4 
33-50 Series § 2-dr. Sedan (5 | R. M.)......... 68 5 Phaeton ..... 2890'/7 Limousine .....: 3280 STUDEBAKER—6-cyl. 117 W 
2 Coupe ", .995/5 Coupe 1065 se Wwneels, on 2- -4 Cori. aise HUPMOBILE—4-cyl. 121 W. B. Club Sedan .....2975'Cony. Victoria. ..3440 ' : Sor, tt W. ©. 
er obese 0 8s . . . oD cecere oi ( /o0o yheels, 5 Sedan .995| Victoria .1060 5 Coupe 2980/Conv. Sedan.....3590 , <i 
Ran spy <—_— _— ‘5 5 2-dr. Sedan (5 R. M.) ........695 2-4 Coupe (R.8.) 1995 Cabriolet 1095 5 Tourer - 2980 + Coupe ......... 840/5 Con. Sedan ...1015 
eee it ie Wood Wheels, - \2-4 Conv. Coupe ; . Se PACKARD—12-cyl. 142 W. B. 4 Coupe pak ae 890 5 Regal St. Regis 
~8-cyl, 127 ° . Oe eet 2 635} (5 Wire Wheels, HL PMOBILE—8-cyl. 122 W. B. 2 Coupe 3720/5 Coupe 3890 4 Roadster ......915! Brougham .....1020 
33-60 Series ; 2-4 Coupe (R.S.) | RM.) 695 Coupe -++-1195| Victoria ........1260) * Phaeton... 3790/Spt. Phaeton 4090 5 Sedan .. -915/4 Regal Con, 
Special Coupe,.1,270)\Con. Coupe. -1,365 (5 Wood Wheels, {5-4 dr. Sedan SSeden ...c.... 1195) Cabriolet see Coupe "Roadster 3850 Cont. Victoria. 4490 2 St: Regis | Roadster ......1020 
Sedan ....seee 1,310|Con. Phaeton — ££ es 640| (5 Wood Wheels, HUPMOBILE—8-cyl. 126 W. B. : ~~ Saaenian ae Brougham .....915\5 Regal Sedan...1020 
5 Coupe 1310) 5 Salon Brougham | 1F. W) Sed saan vi 312 - B. osn0 5 =. .3860'Conv. Sedan - 4650 » Regs! Coupe 94515 Regal Con 
teeeeers ’ sovece Ree  vecccess 5| Victoria : ao ‘lub Seda 3 | : Bee oS : e . 
BUICK—#-cyl. 130 W. B. 5 Wood Wheels, /|2-4 Conv. Coupe is ror alt ae 1445|Cabriolet .......1545 aaa Sesen 3880 - 4 Regal Coupe...995/ Sedan ......... 1120 
33-80 Series Bi MEY vecescre 660; Chrome Bteel : . PACKARD—J2-cyl. 147 W. B. STUDEBAKER—8-cyl. 117 W. B 
Sport Coupe ...1,495/Con. Coupe .....1,575 5 Salon Brougham Spoke Wheels, LA SALLE V-8—8-cyl. 130 W. B. 7Sedan ........ 4085/7 Limousine 4285 Paomanine Gin : = 
SCoupe ....... 1,240/Con, Phaeton ...1,845 (5 Wire Wheels, BOD. accneae sche Series 345-C. Body by Fisher PACKARD—12-cyl. 147 W. B. 
Bedan 1,570) R. M.) 660/2-4 C c 6 Custom Model Coupe 1000/5 Regal St. Regis 
BY cia « —— - . ... ) Cie paneeers -4 Conv. Coupe ( 5 Sedan ........2245/2 Conv. Coupe . 2395 Sustom Models ac Ae ee 
BUICK—8-cyl. 138 W. B. 2-4 Coupe (R. S.) | | Wood Wheels, SOMME siccces 2245/5 Town Coupe | .2395 Spt. Phaeton |Con. Sedan ces St Regis - . Poel Gn 1180 
4-90 Seri (5 Chrome Steel | 2 F. W.)........725 - : ; (Dietrich) ....5875! (Dietrich) 6570 ; 5 ee © 
5c . "1.785!" ‘Sede 1,95 Spoke Wheels |2-4 Cony. Coupe (6 LA SALLE V-8—8-cyl. 136 W. B. Sta. Coupe |Formal Sedan Brougham 1075'5 Con. Sedan. ... .1195 
eee <rs8e rR eee sc sess DRS RD ces : 665, Wire Wheels, Body by Fisher (Dietrich) ....6000) (Dietrich) ....7000 | Eedan, -...;...1078|4 RegalCon. = 
ececees BC oe 08 . . mon 5 . 9 i} 2645 n aie on oa er. 95) tondster .. ° 
5 Cl. Cpl. Sedan.1/820/ 2-4 Coupe (R.8.) 2 FP. Ww.) 725 ae Sedan . ‘aeea* 7 Imperii ' 645 Con. Victoria A. W. Cabriolet Regal Coupe. ..1105|4 Regal Con. 
_ » ¢ . (6 Wood Wheels, (5 4-dr. Sedan (6 GORGE saccncnd 495 (Dietrich) 6070| (Le Baron) 7000 t 
CADILLAC V-8—#-cyl. 134 W. B. 7 . { 7 eat Regal Coupe. . .1155/ Sedan ee 
eslen 208-0, Take by Wicher ‘at... 670| Chrome Steel LINCOLN—12-cyl. 136 W. B. Con. Runabout A. W. Town Car STUDEBAK > 
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5 Sedan °° $9817 notes 3.045 { Sects Weis. 5 Victoria 3209!7 Limousine 3359 (Trunk on rear) 2385/5 Club Sedan ...2695 ‘ een ana 4 5 State Sedan... bre 
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CADILLAC V-8—f-cyl. 140 W. B rr D. 0. Models and Wind- | (Trunk on rear) 2550/5 Club Sedan ...2860 9 Btate St. Regis || 
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Series #10-C. Body by Fisher tii aa see ee yn 1229 4 Town Bedan'’” | kins) (2 and 3. 7Sedan -3016|7 En. Dr. Lim. ..3140 , Con Roadsier.168si? Limousine |... 1098 
BCOOuUPE ....000- 3.3952 Conv, Coupe. ..3,545 . pose ena (2 window) ...4400' window) . 5500 PIERCE-ARROW—12-cy!l. 136 W. B won. ‘ » 208. tee 
= Mnatater 495 ESSEX—6-cyl. 106 W. B. 4 Town Sedan 7 Limousine 1236 Sts a + a 5 Sedan ........ 1685/7 State Sedan ..1940 
CADILLAC V-12—12 cyl. 140 W. B. Terraplane Standard Models (3 window) 4400) (Willoughby) ..5700 5 Club eccthen tie Ses 2975 : sete Coupe. - SaaS mace Con. 1900 
Body by Fisher 2 Roadster + 42814 Coupe (m. &.). 525 * Tescton (ehh = Con. Coupe szo (Punk on rear) 2785/5 Club Sedan :::.3095 ” Brougham... 1790/7 State 
‘ ’ ° od por 4 g et 
Soden | Soa anes : ce ' ee : goupe ° = Sedan ......... 558 and Wind-« ly Sed. Limousine POSROE AOR OW —00-008, -— WwW. B. 4 State Con. | Limousine .2040 
5 Coupe '3,595)5 A.W. Phaeton 4095 ee shield) ...... 4400| | (Judkins) .....5800 75,4. "80 Standard Models ong | en TOS 
5 Town Sedan. 3'695| . ESSEX—6-cyl. 106 W. B. 5 Sedan 4500/5 Con. Sedan ‘ Sece ‘* mn. Ur. Lim. ..551 STUTZ—6-cyl. 12732 W. B. 
oh : . Terraplane Special Models 2Con. Roadster | (Dietrich) 6100 PEEROE- A000 —t0-e71., al Ww. B LAA Models 
CADILLAC V-12—12-cyl. 140 W. B. 4 Roadster £2515 Sedan 505 JR. 8.) (Le }5 Cab. (Brunn) 242 Custom ome 5 Coupe 1995'5 Club Sedan 1995 
Body by Fleetwood See re ne = at Baron) .4500| (Semi or Non- §Club Brougham (5 Tourer ........ 3950 5 Sedan ./)°..:: 995\Cabriolet C 
8 Sedan ...... .3,99615 Town Cab.....4,695 io (RS)... ee Con, Coupe ....595 7 Sedan 4600; Col) .... ..6900 ‘(trunk on rear)3650'5 Spt. Phaeton 2 _— seer en seaesonunsenes Coupe. .2285 
BOOED o0cresce 4,145|7 Town Cab.....4,845 ESSEX—8-eyl. 113 W. B 7 Limousine... .4800'7 Brougham § Soden seat eae ie guenses'n) dtse STUTZ—8-cyl. 18416 W. B 
i Divans 7 Lim. “ee ae aa ° 5 Ww. 5. 2 Coupe Bru: a : oupe (R.S.) .37 ub Berline a ef A, A TI a 
, a. ingen —- a 3 Roadsten ee eeee ean Medes, (Dintrich) ....4000|Panel Brougham” Con. Coupe Read. | (trunk om rear)4is0 cs SV-16 peas a.com 
! , > V- i-cyl, - B. oadster ......§ ‘oupe (R. . 65! Vill hby ” ster (R. S.)...3900'5 Con. Sedan 9» Coupe peecster ... 
Series 452-C. Body by Fleetwood SOOUDR ciaiccesd 615|5Sedan ... 675 atiiiiasih ies ni nays. OP , a maton | (trunk on rear)4250 5 Sedan .2780|\Cabriolet Coupe . 2880 
$ Sedan ........ 6,250/Town Cabriolet 5Coach :........ 615|4Con. Coupe ... 695 MARMON-—16-cyl. 145 W. B (trunk on rear)3950! Soetee 2780 Torpedo Sp'dster.2980 
peer 6,400} (Opera Seats) .6,850 FORD—4-cyl. 112 W. B. A ete viscanses 4825/2 Con. Coupe.... .4975 PIERCE-ARROW—12 , Clu edan ..,.2880! 
s . . - B. ® Con ania @ on E E- OW—1l2-cyl. 142 W. B. 
7 Limousine ....6,600/Town Cabriolet. .6,850 Model 46 SCOUPE ..cereee 4825/7 Sedan ... » 4975 2" OC i STUTZ—8-cyl. 145 W. B. 
|7 Lim. Brough. ..6,850 2 Roadster ...... 425 - Goupe, 5 5 Cl. Cpl. Sedan.4925|/5 Con. Sedan... :-5075 7 seaan rene Cone sees 4250 SV-16 Challenger Series 
CHEVROLET—6-cyl. 107 W. B. 2 Coupe 3 win....440! windews .. .490 » Coupe : . -4925'7 Limousine ..... 5175 7En. Dr. Lim.) 4250 ; 7 MOGOe .ciscctes 3245!Cabriolet Coupe. .3445 
Standard 6 2 Coupe 5 win....44055 DeL Phaeton ...495 NASH—6-cyl. 116 W. B, PIERCE-ARROW—12-cy). 142 W. B 7 Limousine . 3445/5 Conv. Sedan 3495 
2 Business Coupe.445/2-4 Coupe (R.S.)..475 5 Phaeton .......445/5 DeL Tudor Big Six Models ew or che STUTZ—8-cyl. 13444 W. B. 
5 Two-dr. Sedan. .43§! ae Road. (R.S.).450| Sedan ....... .500 5 4-dr. 4-window 2-4 Coupe (R.S.)..745 5 seqan — 4295'5 Club Berline DV-32 Challenger Series 
CHEVROLET—c-ort, 110 w. B. Tuer Soden -430le Rordor, Sedat 910 , Sedan... £28)? edn Oo" NO™ 4s 8 Club Seda” 7\* Claunke on Tear)4co0 5 Coupe -..---.-219818 Club, Sedan 3580 
aster ¢ : Se ee ee SOE FOOLER OES : oo8 (trunk on rear) 4400! § Sedan .cccees ¢ iC > 
‘ ; . 2-4 Coupe (R.S.) | 3 windows ..... 515 a y ' 2 TK 3480!T > ‘ r 
Sport Roadster. .488|Sport Coupe ......535 "3 “windows... .465)2-4 DeL Coupé NASH--8-oy1. 116 W. B. PIERCE-ARROW—12-cyl. 147 W.'B. 3 Specdster tenes -4430'Torpedo Sp'dster . 3660 
OUPE vs sssees DD ccveceene 65 2.4 Coupe (R.S.) (R.S.) 5 win...815 9 7 2n\5 as 1247 Custom Models sanEyen . wo 
518/Cabriolet ......... 505 “ - : - 2 Coupe ...830'5 4-dr. 6-window ; endl STUTZ—8-cyl. 145 W. B. 
Senet 5 windows ....465/2-4 Cabriolet .... "535 & 4edr. 4-window | Sedan 845 7Sedan ........4535'Town Brougham DV-32 Chall Seri 
BCLON .seeeseee 515] 2DeL Coupe, 3 [4 Victoria ...... --545 gedan 8302-4 Coupe (R'S.)..g45 ED. Dr. Lim...4800| (small %4 win- 1 Sed: -32 Challenger Series 145 
CHRYSLER—6-cyl. 117 W. B. windows ,..... 490|/5 DeL Fordor Eyer Pere srere 2-4 eae Road.. 999 Con. Victoria ' dows) ‘Brunn) 6700 4* 5 ap *eeotee sauee Semousine “8 98 
2 Business Coupe.795|5 Sedan ......... 845 5 me saxannens 560 ste a ss (Le Baron) 5200, Town Brougham Cabriolet Coupe.4i45/5 Conv. Sedan . .4195 
4 Brougham .....795|4Con, Coupe .... .885 FORD—V-8. 112 W. B NASH—8-cyl. 121 W. B. Coupe (metal back) (large % win- WILLYS—4-cyl. 156 0. A.’ 
4Coupe (R.S.)...835/5 Con. Sedan ...1,055 Medel 46.—~C*~*W sa Special Eight Models er (Le Baron)...5300'_ dows) (Brunn) 6700 2 Coupe ......... 395|4Sedan .........445 
CHRYSLER—8-cyl. 120 W. B. Roadster ........ 475|De L. Phaeton....545 5 qodh* 4;window 9 ot One” oni “iatg Coupe (leather | .Town Car (sta- 4Coupe |.......:425|Custom Sedan ‘|; 1475 
Royal Eight Models SNR eens 490|De L. Tudor .....550 * i ++ roa ad. ..2009 back) (Le Ba'n)5600, tionary rear 4 Custom Coupe. .445/4 Con. Roadster. ..475 
& ; Town Sedan ..9755 2-dr. Conv. lub Sedz I rter) 
2 Business Coupe.945/4 Con. Coupe... .1,035 Phaeton -495|Pordor Sete 560 5 4.dr. 6-window. | Sedan 006 SS ee | 6Geare ” WILLYS—6-cyl. 174 0. A.* 
2-4 Coupe (R.S.).985/5 Con. Sedan....1,19§ Tudor Sedan. . .500/Cabriolet 985 . 5 - 2 Biron) .......6700|_ (Brunn) - 6700 
5 Sedan 995! nae De L. Roadster. .510/Victoria. ...°))'''595 ‘208M ...+-++- 15 Con. Sedan (Le Town Cabriolet 2 Stan. Coupe....595/Custom Sedan ...675 
CHRYSLER—38- cyl. 126 W. B De L. Coupe .540/De L. Fordor ....610 NASH—8-cyl. 128 W. B. _Baron) ....... 700, (collapsible Custom Coupe ..675) 
y ° Advanced Twin Ignition Eight Models Con. Sedan with | rear quarter) - - . 
Imperial Eight Models FRANKLI N—6-<cyl. 118 W. B. 2Coupe ..... .1255|2-4 Conv. Road..1395 partition (Le | (Brunn) 7200 .*O. A.—Overall length of chassis instead 
BA Seay (R.S. at anal cc —— goupe. +163 ti Olympic Models—Series 18 2-4 Coupe (R.S.).1275|5 Victoria ....... 1395 Baron) ....6100:En. Dr. Brougham of wheel base. 
CO cecccces {5 Con, Sedan.,..1, REOGOR  cccncass 1385/4 Cony. Coupe ..1500 5 4-dr. 6-window |5 4-dr. Cony, En. Dr. Limousine | (limousine front) 
§ Sedan ........ 395 2Coupe ........ 1385! GOGO nccnaces 1320} Sedan ........ 1575 (Le Baron) ...6200| (Brunn) ...... 1200 (Recent price changes in bold face) 
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Effective with the issue of 


SATURDAY, JUNE TENTH, 1933 


Automotive B aily News 
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will be published at 


DETROIT 


| On Wednesday and Saturday of Each Week 








(1.) The subscription price will be $6 per year. Two years for $10. Single | 
copies | 0c. | 


(2.) All paid subscriptions as of May 31, 1933, will be extended One Additional 


Month for every month which remains undelivered. | 
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(3.) The present page size (1,000 lines) will be unchanged. 





(4.) The present Advertising Rates will continue in force and all advertising con- 
tracts fulfilled. 






(5.) The printing will be done on flat-bed presses and the paper stock improved from 
30 lb. news-print to 45 lb. machine finish book paper, improving greatly the | 
readability of text and tables, and the appearance of illustrations. | 


(6.) The forms will close at Detroit at 5 p. m. on Tuesday for Wednesday ~ 5 
p. m. Friday for Saturday editions. 
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